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THE WINNER 
AND STILL 
STANDING!!! 


WE’RE FEATURING 


Nintendo’s Punch-Out ¢ Exidy’s Crossbow 
Bally’s Ten Pin eNintendo’s VS System 


ALL THE LATEST CONVERSION KITS AVAILABLE 
(Our Prices Are Too Low To Print!) 


Pole Position II ¢ Mario Bros. @ Roc ’N’ Rope @ Mr. Do! @ Mr. Do!’s Castle 
Donkey Kong 3 @ Mega Zone ® Pac-Man Jr. @ Elevator Action 
Cloak & Dagger @ Exerion @ The Glob @ Marvin’s Maze 


NEW CLOSEOUTS 


(Our Prices Are Too Low To Print!) 


Millipede Crystal Castles (ct) Chexx Hockey ™_ Krooz r 

Xevious Dig Dug Baby Pac-Man Mario Bros. 

Arabian Cosmic Chasm Domino Man Congo Bongo 

Crystal Castles Munchmobile Domino Man (ct) Star Wars 
Gyruss 


Guaranteed Immediate Delivery 
on these Laser Disc Games 


NFL Football by Bally Dragon’s Lair by Cinematronics 

Goal To Go by Stern Cliff Hanger by Stern 
Firefox by Atar1 Astron Belt by Bally 

M_.A.C.H. 3 by Mylstar Cube Quest by Simutrek 


Space Ace by Cinematronics 
Coming Soon: Atari’s TX-1 


We also carry a wide assortment of used equipment at low, low prices! 


IF YOU DON’T SEE IT, CALL: 


CENTRAL 


DISTRIBUTING COMPANY 


3814 Farnam Street, Omaha. Nebraska 68131 


402/553-5300 
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UP FRONT 
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The Wheel that 
Moves the Industry 


PDDDDPADIADIDIDIIIIIIIIIIIIIIIPIIIDIIIIIIIIIIAGD 


Where do we go from here? The question has 
been asked and it’s been answered. However, the 
solution is not always the same—it depends on whois 
doing the answering. 

But that’s not bad. In fact, if everyone had the 
Same answer, there would be no innovations or new 
technology. Every industry needs individuals and 
companies challenged to build that proverbial 
mousetrap. People willing to try something new and 
different are the backbone of our industry. 

But like spokes of a wheel, one spoke is not 
enough to make the wheel work. Its strength comes 
from all the spokes working together; each one is 
important to the whole effort. 

The coin-op industry follows the same principle. 
Each spoke of this industry is imperative—from 
pinball to laser discs—for the success of the whole 
business. 

One equipment type may be emphasized to a 
greater degree than others, such as laser technology 
when it was first introduced or video games when 
they emerged, but each has its place and is dependent 
on the others. 

Many thought the industry was just video games 
and entered it on that assumption. They have left it, 
and this is a prime example of operators trying to 
depend on one type of equipment. 

Those who say conversions are the way to go are 
right. Those who swear by laser games are right too. 
All equipment types are important. 

Now emphasis is diverting toward what we’ve 
called the basics of this industry—jukeboxes, pool 
tables, and pinballs. These spokes have been here 
always, helping the wheel roll. It’s just that the focus is 
now turning back to them. 


Jukeboxes are a part of many of our memories. 
Putting quarters into the jukebox to listen to songs at 
our favorite location rekindles memories. Many of us 
danced in the ’50s to songs from one of the classic 
jukeboxes that’s being restored today by nostalgic 
collectors. 

The jukebox and its array of tunes set the mood 
for many locations. Their features and styles reflect 
advanced technology which has even taken the 
jukebox a step further to the video jukebox. 

Combining visual images with audio has become 
popular with TV cable shows such as “‘Night Tracks” 
and MTV. Companies are now working to bring these 
extraordinary video shows into locations, allowing 
patrons to choose their favorite artists and watch 
them perform. 

The video jukebox is a fairly new concept but 
interest is high. This technology could very well add 
another vital spoke to the coin-op industry. Video 
jukebox manufactuers were interviewed and their 
comments appear on page 36. For the basics and 
challenges of operating a phono route, read the 
stories on pages 30 and 34. Also read page 42 for a 
history of the jukebox. 

The video jukebox is a new spoke in the industry 
wheel and we hope it is successful, but we can’t forget 
the phonograph. This issue gives you a taste of new 
technology, and a reminder of a staple’s success. 


Valerie Cognevich 
Editorial Director 
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Letters to 


the editor... 


Conversions and 
more conversions 


There's interesting news from my 
distributor (Cleveland Coin) today, 
and I see what a dramatic reversal of 
manufacturer anti-kit attitudes and 
high price structuring is taking place 
as the new game market runs soft: 

Taito: Convert your Qix to Zoo- 
keeper for $495. 

Taito: Convert your Alpine Ski, 
Wild Western, or Jungle King 
Hunt to Elevator Action for $795. 

Nintendo: Convert your Donkey 
Kong, Donkey Kong Junior, or 
Popeye to Mario Brothers for $695. 

Williams: Bubbles upright new 
for $895. 

Williams: Sznistar upright new 
ror $1,595. 

They even have a couple of new 
Haunted House pins by Gottlieb at 
only $895. 

I'm still waiting for a punch inthe 
nose from a fellow operator who 
bought a Bubbles on my advice at 
$2,530. 

The conservative wise buyer will 
reflect: today’s new title is tomor- 
row s $500 closeout or filler. By the 
time you order and install an expen- 
sive conversion kit, you will be able 
to buy the complete game fully 
assembled at the same price. Street 
Operators in large towns with 
arcades should consider buying used 
from them at low DRA prices or 
below closeout prices on weaker 
titles. 

So much for the business world... 
in the Humor Department. 

With the weak quality of new 
equipment these days, one distribu- 
tor s newest sales pitch is to tout the 
high quality of the game's shipping 
cartons. 

When a distributor forgets to pay 
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Universal for that last truckload of 
Mr. Do! kits, does he get a free Over 
Do! kit? 
Don't take any wooden tokens! 
Bill Johnston 
Johnston’s General Store 
Buffalo, New York 


Laser disc predictions 


I've just read your fine magazine, 
and I think that the time ts ripe to 
make some predictions about the 


industry. 

1. Laser games as a convertible 
item 1s a sham. Remember, when 
the technology is new, it changes 
rapidly. Today's laser systems will 
be outdated 1n less than one year. By 
the time that you are willing to con- 
vert, the system will be (a) unreli- 
able and (b) incompatible with the 
newer systems. 

2. Video conversions will die 
because of the glut of used and new 
video games on the market. Conver- 
sions will temporarily become a 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE e@ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
In stock at all times 


YOU'VE TRIED THE REST, 
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St. Lours, Missour!t 63103 
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For further information, call Pete Entringer 
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“Horrest 
ACTION 


IS AT OUR 


PUBLIC AUCTION 


Saturday, April 14 
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Circle International Bldg. 
2225 W. Pico Blvd. 
Los Angeles, California 
213/380-5850 


W VIDEO GAMES 

NE 

pwd UKE = ARCADE GAMES 
NEW PINBALL MACHINES 


hundreds and hundreds of machines 


Zaxxon ® Gravitar @ Popeye @ Blue Print @ Turbo 
Venture @ Tron @ Bagman ®@ Centipede @ Space Duel 
Kickman @ Frogger @ Defender @ Galaxia @ Mazer Blazer 
Vanguard ® and many many more ® Too Many fo List!! 


Don't Miss This One! A Real Savings Opportunity 
Term: Cash or Cashier's Check 
Inspection 2 hours prior to sale 


Jay Sugarman Auctioneers 


7 750 N.E. 195th Street, Suite 101, N. Miami Beach, FL 33179 


J 305/651-0101 


BIG STATE SUPPLY CO. 


= 


Service is The Key to our Success. Same day shipment. 


Supplying the nation with parts and supplies for all equip- 
ment needs—JUKEBOX, SHUFFLEBOARD, PINBALL, 


POOL, VIDEO, & FOOSBALL 


Call Toll-free: 800/772-2708 (in TX) 


800/433-2915 (national) 

Ask for this month’s Play Meter Special on 
fuses, rubber rings, overlays, and marquees. 
Offer expires March 15, 1984. 


thing of the past. Unless some dyna- 
mite hit comes along, conversions 
will die. 

3. The manufacturers will over- 
produce and undersell laser games. 
The industry will gear up to produce 
tremendous numbers of lasers in an 
attempt to get its oversized factories 
back into full production. The prices 
of laser games will fall dramatically 
over the next year. The appeal of 
laser games will not last any longer 
than a conventional video's, and we 
will be faced with short-lived games 
costing twice as much (with today’s 
low prices, as much as 10 times as 
much) as the ordinary videos. This 
will kill the laser market. 

4. Many manufacturers will be 
forced out again. 

5. The operators will not be 
forced into poor economic risks and 
will allow the manufacturers (who 
have always dictated the posture of 
the industry) to eliminate them- 
selves. 

In conclusion, I believe the opera- 
tors will come out of the next 12 
months in much better shape than 
the manufacturers and distributors. 
We can look forward to lower prices 
as the giants of the industry place 
themselves in the same posture as 
the airline industry has done. The 
giants have never had the operators 
in mind. They will overproduce out 
of greed. 

Larry Salganek 
Videomonster 
Santa Fe, NM 


Applause for Shaw 


Congratulations on Mike Shaw’s 
hard-hitting editorial in the January 
15 issue (p. 6). He has courageously 
pulled no punches in evaluating the 
most serious concerns of our indus- 
try. Keep up the good work! 

Richard E. George 
President 

Roy George Music & 
Vending Corp. 
Painesville, Ohio 


Editor’s Note: 

In the March 15 issue, page 8, a 
reader asked for information on a 
skating rink proprietors association. 
Play Meter received a prompt 
response from the Ice Skating Insti- 
tute of America (ISIA). For infor- 
mation, write ISIA at 1000 Skokie 
Blvd., Wilmette, IL 60091. 
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TWO CONVERSIONS 


for Pac-Man 


$35 


Game One 


“SUPER GLOB” 


Full Money Back 
GUARANTEE 


Two months ago we gave yOu 
GLOB. We were so sure it was good 
that we introduced an industry first, 
“a money back guarantee if yOu 
werent delighted with it. Now we 
have two new Super conversions for 
your PAC-MAN games—SUPER 
GLOB and EEEKK. The full-price on 
each game is $350. We could prom- 
ise you big weekly earnings and tell 
you how both conversions are doing 
great on location, but that’s not our 
Style. We make games, good games, 
not promises. Sample the games 
yourself, and you be the judge. 
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Full 
Price 


Kit Includes 


Electronic Parts 


) 

) Header 

) Overlay 

) Monitor Glass 

) Side Decals 

) Joystick & Buttons 
G) Full Instructions 
H) License Decal 


(A 
(B 
(C 
(D 
(E 
(F 
( 
( 


Game Two 


“EEEKK” 


RUSH ORDER FORM 


To Eagle Conversions 
25 Eagle Street Providence, R/ 02908 
401/274-0544 


Name 


Address 


City | |; 


Tel. No. (_) 
GAME ONE 


Please send me ____. “Super Glob” conversions for my old Pac- 
Man(s), at $350 ea. complete. Enclosed is my check for $ 
GAME TW 

Please send me “EEEKK” conversions for my old Pac- 
Man(s), at $350 ea. complete. Enclosed is my check for $____ 


ees 


LIGHTS OUT AT THE ARCADE 


RESTRICTED EMOTIONAL APPEAL LIMITS VIDEO-GAME POPULARITY 


By Albert Mehrabian and Warren Wixen 


he arcades are closing, the 
quarters are flowing more 
slowly and the craziness 
appears to have gone out of the 
video-game craze. According to an 
analysis of the video-game industry 
by Bernstein Research, the number 
of arcades its down from 10,000 in 
1982 to approximately 8,000 this 
year. Industry representatives are 
hoping that new technologies, such 
as interactive touch screens and 
laser-disc images, will put a stop to 
the current downward trend, but if 
the results of our research are cor- 
rect, the problem has more to do 
with psychology than technology. 
One reason for the surprising drop 
in the popularity of these games 
may be that they do not provide 
players with the kinds of emotional 
fixes they want. 

To study the psychological factors 
involved in video game preferences, 
we asked students to play 22 com- 
monly available arcade video games 
and report their emotional reactions 
in terms of pleasure-displeasure, 
arousal-nonarousal and dominance- 
submissiveness. The three aspects 
of emotion that make up the palette 
from which all feelings are created 
(see “The Three Dimensions of 
Emotional Reaction,’ Psychology 
Today, August 1976). 

The typical emotional response to 
the games was found to be displea- 
sure, arousal and dominance—that 
is, feelings of aggression, anger or 
hostility. Considering the broad 
range of games tested, it is sur- 
prising that their emotional effects 
were consistently limited to such a 
narrow segment of emotional 
experience. Nevertheless, the find- 
ing is understandable. One goal—if 
not the main goal—of the majority 


of games is the destruction of the 
“enemy or conflict with a violent 
opponent. Is all this violence neces- 
sary for games to achieve high popu- 
larity? Is it necessary to limit the 
emotional impact of games to 
feelings of aggression and hostility? 
The answer to these questions was 
provided in part by the second stage 
of our study. When a different group 
of students rated their preferences 
among the 22 video games, it was 
found that they had greater prefer- 
ence for games that made them feel 
dominant (that gave them feelings 
of control, mastery, competence, 
power and expertise) and games 
that made them feel aroused (that 
were complex, multifaceted and full 
of novelty, surprises and rapid 
changes). For example, the games 
Pole Position, Galaga and Warlords, 
which were among the most 
preferred, made players feel highly 
dominant and aroused. 

One of the least preferred games, 
Moon Patrol, was below average in 
making players feel dominant 
and/or aroused. The preference for 
this game could be increased, how- 
ever, by having the jeep-like vehicle 
travel over a complex and unpre- 
dictable terrain and by increasing 
the variety of ways in which players 
can control the direction, range and 
type of attack. 

Within the limited emotional 
realm tapped by current video 
games, our findings show that 
dominance and arousal responses 
are most important, and that many 
of the games could be redesigned 
readily to increase their emotional 
appeal. 

In addition, our other studies 
suggest two basic types of games 
that so far have been neglected by 


manufacturers: games that make 
players feel pleasure, arousal and 
dominance (excited, exhilarated, 
invigorated and masterful) and 
games that yield feelings of plea- 
sure, low arousal and dominance 
(relaxation, contentment and let- 
surely feeling). These exciting” and 
‘relaxing’ games can be more fun 
and possibly educational, and they 
ought to be highly preferred. 
Different personality types or 
persons with different daily routines 
would prefer one or the other. 

For example, in our video-game 
study, women showed greater pre- 
ference than men for more pleasant 
and less arousing games. Since 
strictly relaxing games are practi- 
cally nonexistent, this finding 
explains why so few women play 
video games. There are probably 
large numbers of men who also 
would enjoy relaxing games. Con- 
sider the air-traffic controller who 
has been directing planes all day and 
making highly arousing split-second 
decisions. This person 1s not likely 
to seek entertainment that involves 
continued high arousal; an unarous- 
ing and pleasant (relaxing) game 
might be just the right medicine 
after a hectic day's work. 

The absence of such designs in 
video games Is very surprising. One 
wonders how many people are 
excluded from the arena of video 
games because of the restricted 
emotional effects these games cur- 
rently provide. e 


Albert Mehrabian 15 a professor of 
psychology at the University of Cali- 
fornia, Los Angeles, where he works 
with UCLA graduate Warren 
Wixen and others on public atti- 
tudes toward video games. 


Reprinted from Psychology Today Magazine 
Copyright © 1983 American Psychological Association 
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BALLY TO TEST VIDEO LOTTERY @ CALIFORNIA POLICE SEIZE NON-CREDIT POKERS @ MONTANA TO TEST VIDEO LOTTERY @ CALIFORNIA POLICE SEIZE NON-CREDIT POKERS @ MONTANA 

SAYS ‘NO’ TO CREDIT POKERS @ STOLEN VIDEOS FOUNDINARIZONA @ THERETURN OF SEEBURG © 

FCC FROWNS ON PRIVATEPAY PHONES @ TAITO FOUNDER DIES @ IGT REVENUES INCREASE 12% @ 

WILLIAMS’ EARNINGS CONTINUE TO SLUMP @ NINTENDO INTRODUCES THE VS. SYSTEM @ THE 
2ND PAO IS READY TO GO e@ R. J. REYNOLDS TO TAKE ON SMOKING CRITICS 


BALLY 10 TEST VIDEO LOTTERY 


Bally has convinced the Illinois 
State Lottery to locate 300 video 
lottery machines throughout the 
state, promising $7 million in profits 
during a six-month test period. 

The decision to conduct the test 
came February 27 from the Lottery 
Control Board, making Illinois the 
first state to approve testing the 
games. In Nebraska, video lotteries 
operate under municipal and chari- 
table organization administration. 

The 300 machines will be placed 
in locations where “age of entry is 
restricted to 18 and over,” according 
to Lottery public relations official 
Joel Feldstein. ““Most will be in 
Chicago, but a few will be in a 
selected suburban area, some in 
Champaign, and a few in one down- 
state city still to be chosen.” 

Bally will provide the games free 
to the Lottery, Feldstein said, and 
the Lottery will receive all profits 
during the test period. However, 
there is no guarantee that Bally will 
be awarded a contract to supply 
machines if the video lottery 
becomes a permanent part of 
the state lottery system, he pointed 
out. Competition bids will be 
sought. 

The Bally designed and manufac- 
tured machines will be placed 
mainly, but not entirely, in state 
licensed taverns. Details have not 
been finalized, but each play prob- 
ably will cost $1, and players will be 
able to win prizes ranging from a 
free play to $5,000. Prizes under $600 
will be awarded on location; those 
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in excess of $600 will be claimed 
through lottery channels. 

Feldstein said no decision has 
been made as to how video lottery 
games would be operated if the 
concept is approved. The contractor 
of the state’s ticket lottery, Control 
Data, currently serves as operator. 

Feldstein said the video lottery 
was discussed at a Lottery Control 
Board meeting in November that 
was open to the public, and then 
again at the February 27 meeting 
which was also open. He said the 
content of those meetings was 
publicized beforehand, and there 
was no opposition to the proposal at 
either meeting. 

Meanwhile, Illinois Coin Machine 
Operators Association President 
Kem Thom said the announcement 


of a video lottery test came as a Sur- 
prise to the state’s operators. “We 
knew nothing about it before it 
happened,’ Thom said, “but every- 
one Is up in arms about it now.” 
Tom said gambling’s imposition 
on the coin-amusement industry is 
the main concern of operators in 
Illinois. ““‘We fought the battle 
against video card gambling games 
from the start,” he said. “Butit wasa 
losing battle. They are all over 
Chicago now. We finally realized we 
were fighting big business and that 
big business couldn’t be stopped. 
“What we really fear is that when 
the public has had enough of this 
gambling thing, they will rise up 
against everything and blow the 
whole coin-game industry out of 
existence.” ° 


CALIFORNIA POLICE 


SEIZE NON-CREDIT POKERS 


California vice squad police have 
been seizing ‘“‘pure amusement”’ 
video card games along with credit 
pokers in recent “gray area’ game 
raids. 

According to Lt. Runo Lemming 
of the Los Angeles Vice Division, 
police have confiscated Digital Con- 
trols’ Little Casino video poker and 
Merits Pitt Boss video pokers set 
to give extra hands to players who 
achieve certain scoring levels. 
“California law prohibits awarding 


replays on games of chance,’ 
Lemming said. “‘An additional hand 
is considered a replay.”’ 


Lemming said the state was con- 
sidering a reassessment of its stance 
on “pure amusement” video card 
games, but, for the time being, it is 
illegal to operate games of chance in 
the extra hand mode or games of 
chance that are “readily adaptable” 
to provide free hands or extra 
games. e 


le 


MNONOoOoDaa 
TOP VIDEOS 


Arcade Locations 


Fourteen of 28 videos (50% ) with a response rate over 
10 percent have above average performances. 


Rating 
Apr IS Apr.l1 Mar. 15 


* 1. Spy Hunter/Bally Midway 100.0 100.0 108.8 
2 Track & Field/ 
Konami/Centii:......... 946 88.4 97.0 
3. Pole Position 2/Atari ..... 94.4 776 89.7 
4 MACH. 3/Mylstar........ 90.6 87.8 100.0 
5. Dragon’s Lair/ 
Cinematronics........... 85.9 76.2 95.6 
6 Pole Fosition/Aiar ....... 76.1 677 
Provisionally Rated Videos 
: Rating 
Provisional Ratings Apr.id. April Mor. 15 
Space Ace/Cinematronics... 121.46 _ _ 
CIOSSOOW/EXICY ............. 94.7 93.6 _ 
Major Havoc/Atar,.......... 86.9 80.4 98.4 
- Tapper/Bally Midway........ 86.9 7795 - 
Birdie King U/Coinkt........\ 85.5 72.4 78.5 
Astron Belt/Bally Midway.... 80.0 7 82.8 
Discs of Tron/Bally Midway .. 76.2 _ 76.1 


NFL Football/Bally Midway .. 74.7 86.1 108.8 


NOVELTIES (non-videos) 
Arcade & Street Locations 


Twelve of 28 novelties (43%) with a response rate 


over 10 percent have above average performances. 


Rating 
Ape iS Apri. Mar. I5 

‘ 1. High Bali/Norton.......... 100.0 - 100.0 
* 2. Triple Strike/Williams .... 95.2 _ 78.8 
* 3. Whirly Bucket/Exidy...... 95.2 _ - 
* 4. Big Strike/Williams....... 86.8 = 58.3 

Oo COOEEICE |... ce wu 80.7 72.8 _ 
* 6. Skee-Ball/Skee-Ball ...... 80.3 70.1 a 


Provisionally Rated Novelties 


Rating 
Provisional Ratings Apr.15 April Mar 15 
Funchpdall/Zamperia........ 127.0 ~ — 
Aumpalump/Norton.......... 107.1 — _ 
Aqua Blaster/Skee-Ball ...... 95.2 ~ _ 
Whac-A-Mole/ 
Bob’s Space Racers....... 88.4 100.0 66.7 

Sweet Licks/Namco.......... 86.7 _ _ 
Century Darftes/IDEA......... 76.1 — _ 


* Conditionally Rated—Weekly average 
based on less than 50% response rate. 
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TOP VIDEOS 


Street Locations 


Thirteen of 24 videos (54%) with a response rate over - 
10 percent have above average performances. 


Rating 
Apr.15 Apr.l Mar 15 
*& I MACHA. 3/Myisiar ...__... 100.0 101.3 93.1 
* 2. Pole Position 2/Aiad...... 93.0 98.9 87.3 
3. Track & Field/ 
Konami/Contm......__.. 91.6 100.0 100.0 
* 4. Dragon's Lair/ 
Cinemationics........_. 78.8 98.2 99.3 
5. Elevator Action/Nintendo.. 77.5 79.9 87.6 
6. Pole Position/Atari  ...._ 75,1 84.7 94.1 


Provisionally Rated Videos 


Rating | 
Provisional Ratings Apr iS Apr.! Mar 15 
Spy Hunter/Bally Midway.... 99.6 121.6 110.3 
Tapper/Bally Midway........ 90.0 111.4 —_ 
Crossbow/Exidy ........_ |. 86.7 ~ ~ 
Motorace USA/Williams...... 85.9 81.0 ~ 
Astron Belt/Bally Midway .... 78.8 91.2 91.6 
Discs of Tron/Bally Midway... 78.8 _ _ 
Juno First/MiyvsHear =. «ids 75.2 aay = 
TOP PINBALLS 


Arcade & Street Locations 


Ten of 17 pinballs (59%) with a response rate over 10 
percent have above average performances. 


Rating 
Apr 15 Apri Mar 15 
* 1. Sharpshooter/ 


OMe FIGn............ 100.0 100.0 _ 
* 2. Rack em’ Up/Gottlieb..... 98.7 93.3 60.5 
3. Firepower II/Williams.... 93.5 76.5 — 
* 4 Granny & the Gators/ 
Bally Midway ............ 935 _ - 
5. Amazon Hunt3/Gottlieb .. 92.1 _ 59.2 
* 6. Goldball/Bally Midway... 90.3 a = 
* 7. Q’bert’s Quest/Gottlieb... 85.3 a 69.1 


* 8. Pinball Champ/Zaccaria .. 81.3 


Provisionally Rated Pinballs 


Rating 
Provisional Ratings Apr.1S5 Apr.1 Mar 15 
Ready-Aim-Fire/Gottlieb...... 108.3 113.3 58.3 


Rot Roce/Wiliams........ 88.0 — _ 


Provisionally rated games in each category are 
above average performing games with a response 
rate between 10-25 percent. 
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ATTENTION 
STREET OPERATORS 


WE LET YOU 
MAKE MONEY 


THE OLD-FASHIONED WAY 


By a slim margin of four to three, 
the Montana Supreme Court ruled 
February 3 that poker games are 
illegal. The games had been oper- 
ating legally under a provision of a 
Montana law which allows poker 
games in commercial establish- 
ments. 


In the case of Gallatin County vs. 
D & R Music & Vending, Inc., in 
which the legality of an International 
Games Technology Draw-80 poker 
video was questioned, the court 
ruled the game of poker as played 
on video card games is different 
from the kind of poker allowed by 
the Montana Card Games Act. 


“Poker is a game of skill and 
chance,” Chief Justice Frank Haswell 
wrote. “It isnot a game programmed 
so that no one wins a certain per- 
centage of the time. After reviewing 
the file, the evidence and the docu- 
mentation provided by acknowl- 
edged experts in the field, we con- 
clude that the electronic game 


MONTANA SAYS ‘NO’ TO GREDIT POKERS 


played on these machines is not 
poker.” 

Instead, the court decided credit 
poker machines are more like slot 
machines, and, at any rate, the 
Montana Card Games Act does not 
authorize “the playing of poker in 
which the house competes against a 
single player.” 

Previous to the decision, the 
games were operating legally in 
several counties in Montana— 
although they had been kept out of 
others—under rules set down by the 
Card Games Act. Games were pro- 
grammed to award no more than 50 
points per credit, and players could 
risk no more than eight credits ona 
single hand so that the machines 
were limited to $100 awards per 
winning hand. 

Some counties added regulations 
to the Act for video play. In Gallatin 
County, for example, operators 
were limited to placing two video 
pokers per establishment. 

The Supreme Court ruling re- 


versed a lower court opinion that 
had kept the games in operation. 
But, according to John Stocksdale of 
D & R Music & Vending, the games 
continue to operate as the court 
considers a request for a rehearing. 
Attorneys for D & R filed new legal 
briefs with the court February 21. 

“We have questioned the decision 
that the video games do not simu- 
late poker,’ Stocksdale said. “And 
we pointed out that, although you 
don’t see it happen often, the house 
does compete against a single player 
in some organized games in Mon- 
tana.” 

In November 1982, the state’s 
tavern owners lost a bid to win voter 
approval of legislation to legalize 
video poker games. A _ favorable 
vote then would have eliminated 
any problems of having the games 
correspond to the kind of poker 


approved by the Card Games Act. 
The attempt, Initiative 92, was de- 
feated by a three-to-two magin. 
(Play Meter, January 1, 1983, p. 22)e 


STOLEN VIDEOS FOUND IN ARIZONA 


Phoenix police have seized 85 
video games they say were stolen 
from the Bally distributorship there. 
The games were apparently re- 
moved, a few at atime, by someone 
who had access to the warehouse, 
and then farmed out to locations 
through a local operator. 


According to Sgt. Paul Turpin, 
there were no signs of forcible entry 
at the Bally warehouse which “‘was 
stacked with games all the way to 
the ceiling,” he said. 


The games were recovered from 
locations in Phoenix, Glendale, 
Peoria, and Scottsdale where they 
had been put on location in game 
rooms, convenience stores, bars, a 
real estate office, a dry cleaner, and 
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a rental storage locker. At one 
Phoenix location, Opie Taylor’s 
Pizza & Arcade, police found 28 of 
the games. 

Recently, Chuck Gates was moved 
from the Houston Bally SW dis- 
tributing office to take over as 
branch manager in Phoenix in an 
attempt to put newlife into the Bally 
sales effort there. (The branch 
incurred heavy losses when a 
couple of major national operator 
accounts were unable to meet pay- 
ment schedules.) The games were 
discovered missing from the Bally 
warehouse during a routine inven- 
tory check by the new management. 

To date, police have named only 
one man as a suspect in the case. 
Clinton Davis of Clancy Videos has 


been identified as operating the 
games, locating them under the 
usual split arrangement with the 
locations. Police haven’t located 
Davis since they targeted him for 
arrest. Several observers said he may 
have fled to a hideaway on the 
Atlantic coast to escape arrest. 


Turpin said the investigation is 
inconclusive at this point, but local 
industry members suggest police 
may find as many as 250 videos were 
taken from the Bally SW office and 
used in the route scandal. 


Previous Bally SW management 
was unavailable for comment, and 
officials from Bally Distributing 
headquarters would not return calls 
to comment on the matter. e 
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THE RETURN OF SEEBURG 


A triumvirate of coin-op business- 
men, which includes the grandson 
of J.P. Seeburg, will purchase exclu- 
sive coin-op rights to the Seeburg 
name from Stern Electronics. 

Under the direction of phono- 
graph veteran Edgar Blankenbeck- 
ler, Seeburg will be revived to pro- 
vide replacement parts for what 
Blankenbeckler estimates are 70,000 
Seeburg units still on location, and 
to produce and ship a new Seeburg 
model by the fall AMOA Exposition. 

“I don’t believe in changing a 
successful format,’ Blankenbeckler 
said when describing plans for the 
firm’s new product. “The jukebox 
we develop will be consistent with 
earlier Seeburg models.” 

The last successful Seeburg model 
to be marketed was developed prior 
to Stern’s acquiring the company in 
1979. The Phoenix, an elaborately 
ornate model, was marketed through 
1981. After an unsuccessful effort 
with a Video Music Center, Stern 
essentially shelved its Seeburg 
operation in favor of the video game 
industry. 

The acquisition was to have been 
completed by March 15, Blanken- 
beckler said, and then the new See- 
burg company will immediately 
begin identifying existing inventory 
and building a parts and accessories 
stable. Seeburg will occupy a Stern 
facility at1735 W. Diversy in Chicago 
until early June when the company 
expects to move its Operation to 
suburban Elk Grove Village. 

According to partner Nicholas 
Hindman, Stern has tentative plans 
to use the Seeburg name on ahome 
audio product, but the agreement 
between the two companies pro- 
vides Seeburg with the option of 
purchasing complete rights to the 
name. 

“If the jukebox industry has been 
in hibernation, tell everybody to 
step back because the bear is 
awakening,’ said an excited Blanken- 
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beckler. He predicted Seeburg will 
take over the Number One position 
in phonograph sales. ‘““Seeburg will 
again be Number One because of 
the innovation this company has 
always been known for. From 1950 
to 1955, Seeburg controlled 80 per- 
cent of the phonograph market. | 
can see that happening again.” 
Blankenbeckler started his See- 
burg career in 1950 as a field 
engineer in the southeast and left 
the firm in 1973 as a regional presi- 
dent of distributing operations. 
The purchase and revitalization of 
the Seeburg name has been his 
dream for several years. Noel 
Seeburg, grandson of the firm’s 
founder, will be vice chairman of 
the firm. Hindman completes the 
triumvirate as executive vice presi- 


dent. According to Blankenbeckler, 
the company has located the top 
ranking people in the old Seeburg 
production division and is bringing 
many of them back. 

The rebirth of the Seeburg name 
is reflective of a new belief in the 
recovery of the phonograph. Earlier 
this year Wurlitzer, another tradi- 
tional jukebox company, revived its 
American sales effort. 

‘We are experiencing the greatest 
potential marketplace for the 
phonograph since World War II,” 
Blankenbeckler said. “‘There is a 
tremendous market for replacement 
of aging jukeboxes, but there is also 
a reawakening to the fact that pool, 
pinball, and phonographs are still 
the cornerstones for solid operator 
earnings.” * 


When the U.S. Armed Forces move their front line troops, 
Army and Air Force Exchange Services amusement centers move 
right along with them. Here, 2nd Infantry Division troops within a 
few hundred yards of the North Korean border protecting the 
Korean Demilitarized Zone, enjoy a “free games for Christmas” 
program. The 1983 AAFES free games program included a video 
game contest wherein a total of $1,050 was awarded to high scoring 


servicemen. 
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THE CALENDAR 


March 29-31, April 4 
SADA ‘84, Palacio de Congresos de 
Barcelona, Barcelona, Spain. 
Contact: Interalia, SA., Diagonal, 
474, Barcelona - 6. Telephone (93) 
218-58-50. 


April 6-8 
Pacific Amusement Operators Show, 
Disneyland Hotel, Anaheim, CA. For 
information contact: Terry Cunning- 
ham, 415/325-6691. 


April 6-8 
NAMA 1984 Western Convention- 
Exhibit of Vending and Foodservice 
Management, Anaheim Convention 
Center, Anaheim, CA. Contact: Jack 
Rielley at 312/346-0370. 


April 29-May 2 
AMOA Mid-Year Board Meeting, 
Hyatt Regency, San Antonio, TX 


May 3-5 
Ohio Music & Amusement Associa- 
tion's 10th Anniversary Exposition, 
Hyatt Regency/Ohio Center, 350 N. 
High St., Columbus, OH 43215. For 
information, telephone 614/221- 
8600. 


May 11-12 
North Dakota Coin Machine 
Operators Association Convention, 
New Sheraton Hotel, Main & 7th 
Street, Bismark, ND 


May 11-13 
Wisconsin Amusement and Music 
Operators Trade Show, Americana 
Resort, Hwy. 50, Lake Geneva, WI 


Charles “Skip” Paul is the new 
president of Atari's coin-op divi- 
sion.Former coin-op president 
John Farrand now presides over 
the entire Atari home and coin 
operation, which was recently 
renamed Atari Products Co. 
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FCC FROWNS ON 


PRIVATE PAY PHONES 


An agreement between acoin-op 
phone manufacturer and a regional 
Bell telephone company that would 
enable private businesses to own 
and operate pay telephones may 
not get approval from the Minne- 
sota Public Utilities Commission, 
according to a Federal Communi- 
cations Commission official. 

A commission decision is not 
expected until at least the end of 
April, but James Talens, chief of the 
FCC Domestic Service Branch, told 
Play Meter that state utilities com- 
missions have been hesitant to 
approve privately owned coin- 
operated telephones because they 
don't want to risk any harm to 
phone networks by improperly con- 
structed equipment. 

“If | were a state commission, | 
would not take that responsibility,”’ 
Talens said. He noted there are 30 
pages of FCC rules regulating non- 
coin phones and said that compris- 
ing and administering similar regu- 
lations for coin-op phones is some- 
thing state commissions have not 
wanted to take on. 

To date, the FCC has not chosen 
to regulate pay phones, but Talens 
said the commission is considering 
changing its rules to include such 
provisions. 

“The FCC does have primary juris- 
diction over the interconnection of 
coin-operated telephones to the 
network and may elect to exercise 
it,’ agreed Northwestern Bell attor- 
ney Greg Ludvigsen. He said the 
problem of insuring equipment is 
adequate could be solved by requir- 
ing a registered coupler that would 
protect the network from defective 
phone devices. The Public Utilities 
Commission could also require 
phone manufacturers to submit 
their equipment to authorized 
engineers for certification, he 
added. 

Meanwhile, FCC officials are 
fuming. Talens called privately 
owned pay phone innovater Bob 
Albertson “‘unscrupulous,” saying 


ads run by Albertson’s Tonk-a- 
phone claiming its equipment is 
FCC registered are misleading. “The 
commission has made it clear that, 
until it explicitly rules otherwise, 
coin telephones, of whatever manu- 
facture, are not registrable,”’ Talens 
wrote to Albertson. “‘In any case, 
your claim that your coin-operated 
telephone is FCC registered is 
patently false.” 


Tonk-a-phone’s Albertson said the 
claim was mistakenly included in 
direct mail advertising and that he 
has corrected the error. Tonk-a- 
phone FCC lawyers answered the 
FCC letter with a letter on behalf of 
the company. 

Northwestern Bell initially op- 
posed the idea of privately owned 
pay phones, but changed its mind 
when Albertson showed the com- 
pany it could increase profits by 
getting out of coin-op phone sales 
and servicing. Northwestern Bell 
officially backed the idea after 
Albertson developed equipment 
that could perform all the services 
consumers currently get from Bell 
owned phones. (Play Meter, April 1, 
p. 16) 


“Northwestern Bell concluded 
that competition in the provision of 
coin-operated telephone service is 
inevitable,’ the company told a 
Public Utilities Commission hearing. 
“Northwestern Bell is also con- 
vinced that competition in this area 
will be in the best interest of the 
public and will not be detrimental to 
either Northwestern Bell or its 
general ratepayers.” 


Albertson, who anticipates ap- 
proval from the Minnesota PUC, 
said he is ready to produce more 
than 1,000 phones a month. He will 
have competition. Already, there 
are at least two other companies in 
Minnesota marketing pay phones, 
Matrix Marketing and Empire 
Liberty. He estimates the national 
market could produce a demand for 
more than 8 million phones. e 
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MARYLAND 
STUDENT 
UNION 


Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

* Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

°¢ Wide array of all necessary Signs and Stickers. 

° Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token), Replacement Slides. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles & Kits. 

Klopp Token Counters. 

Security Cash Controller 

Kwik Koin Token Dispensers. 
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e Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

¢ Hundreds of attractive Stock Dies. 

¢ NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

« Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

¢ Product Exellence -- Van Brook Standards of 


Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 
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HOLIDOME 


Copynght <= 1982 © Van Brook of Lexington, Inc. ® All Rights Reserved 


VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 


——aas (606) 231-7100 eo_— 


MONROE 
HARDENED 
STEEL 
JOYSTICK 


1 YEAR GUARANTEE 


e New Built-in, Reversible, 2-Step 


Activator. Change from 4-way to 
8-way without additional parts 


e SPECIAL ‘‘Pop Proof’’ C-Ring 


Safety Chamber 


e 1%,” Plastic Ball PERMANENTLY 


Attached to Shaft 


e Ball-Bearing Principle 
e Heavy duty Leaf Switches with 


Gold Flashed, Contact Points 


e Extremely Accurate 
e ALL Parts Guaranteed 
e Hardened Steel, It Will Outlast 


Any Joystick on the Market 


CONTACT YOUR 
LOCAL DISTRIBUTOR 


‘MONROE ELECTRONICS CO. 


355 DENTON AVE.,NEW HYDE PARK, N.Y. 10040 
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016-248-8911 


TAITO FOUNDER DIES 


Michael Kogan, president of the 
Taito Corporation, is dead at age 64. 
The founder of one of the world’s 
largest manufacturers, distributors, 
and operators of amusement ma- 
chines died Februay 5 at the UCLA 
Center for Coronary Disease in Los 
Angeles. Kogan was undergoing 
treatment for heart disease. 

Under the leadership of Kogan, 


‘Taito grew from asmall company of 


three employees in 1953, to an 
amusement machine empire with 
more than 100 branches in Japan, 
nine overseas subsidiaries, 2,000 
employees, and estimated annual 
sales of more than $150 million. The 
company handled products as 
diverse as vending machines, semi- 
precious stones, ivory and coral, and 
instant film-processing equipment. 

Kogan established Taito in post- 
war Japan. Amid the shambles and 
confusion, he sawa bright future for 
the fledgling amusement machine 


Kogan was intervi 


industry. His anticipations came to 
fruition in Taito’s legendary Space 
Invaders, which by itself established 
the video game business as a signi- 
ficant industry, first in Japan and 
then worldwide. 

Beyond his organization, Kogan 
exerted himself to ensure growth 
and protection for the entire 
amusement industry. When piracy 
was rampant, Kogan fought for 
copyright protection, which came 
with a landmark decision in Decem- 
ber 1982 when Tokyo District Court 
awarded copyright protection for 
Space Invaders. 

Kogan, born of Jewish heritage in 
Russia in 1920, and raised in north- 
eastern China, was educated and 
spent his career in Japan. He had 
been hospitalized at the UCLA 
Center for acouple of months when 
he succumbed to coronary compli- 
cations. He was buried February 8in 
Los Angeles. e 


ewed b y NBC 


during one of his rare U.S. appearances at the 1983 AMOA Exposition. 
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NEWS | 


IGT REVENUES 
INGREASE 12% 


International Game Technology | 
announced a net income increase of 
12 percent for 1983 over 1982 
despite slightly lower revenues. Net 
income from gaming equipment 
sales was $8.7 million on revenues of 
$60 million. 

Chief Executive Officer J. George 
Drews pointed to the new Fortune |! 
line of gaming equipment for a 
strong third and fourth quarter, as 
well as ‘“‘a turnaround in Nevada’s 
gaming economy, a strengthened 
sales force, and greatly reduced 
provisions for bad debts, obsolete 
inventory, and sales allowances 
required in 1982.” 

IGT reported an improvement in 
lottery revenues for 1983 and indi- 


cated its aggressive pursuit of the . 
video lottery business by hiring 26- GREEN DUCK CORP 


Direct from the factory to you! 


year F.B.l. official Robert Denz to 
head that department. 

The company did not specify 
revenues from amusement video 
card games, a field it entered in 
TaaS. ® 


WILLIAMS’ EARNINGS 
CONTINUE TO SLUMP 


Williams Electronics’ revenues 
and earnings continued to plummet 
in the quarter ending December 31, 
T9635. 

Revenues for that first quarter of 
fiscal 1984 totaled $15.4 million 
down from $39.7 million last year, 
resulting in a net loss of $3.2 million 
as COMpared to a net gain of $5.4 
million in the first quarter of fiscal 
iret 

The company said the quarter’s 
losses reflected ‘‘a severe decline” 
In COIn-op game sales and was offset 
“only in part by the hotel and casino 
revenues” of the Condado Holiday 
Inn and Casino in San Juan, Puerto 
Rico. The company attributed coin- 
op sales declines to “an industry- 
wide weakness in player demand” 
for video games. * 
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THE SOUTH’S REPAIR CENTER 
FOR VIDEO GAMES, PINBALLS & MONITORS 
24 HOUR TURNAROUND 90 DAY WARRANTY 


> 20,00 PER HOUR PLUS PARTS NO MINIMUM 
65 YEARS COMBINED COIN INDUSTRY EXPERIENCE 


Wa VioC ome ELECTRONICS, INC. 


2312 TIFTON ST., KENNER, LA. 70062 - (504) 468-9824 
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token of Our 
manu actuting 
expertise OVEN 
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255 S. Elm Street 


Hernando, Mississippi 38632 
(601) 368-9033 


(800) 647-6168 ~ 
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MONTHLY 


Preventative measures, taken on a regular basis, can maintain your 
coin-op business at a healthy level. 


In an industry where sudden changes in market activity can put 

great stress on your individual business, you need up to date input 

from all areas that contribute to achieving and maintaining maximum 
business health. 


A subscription to PLAY METER magazine 
is the best prescription for success. 


DEPEND ON A SOLID INDUSTRY INSTITUTION 


PLAY METER 


PO Box 24970, New Orleans, La. 70184 


CALL OUR SUBSCRIPTION LINE COLLECT! 
504/837-7987 


19 


NINTENDO INTRODUCES 
THE VS. SYSTEM 


At the first ever distributor meet- 
ing, held February 16 at the Holiday 
Inn Expo Center in Chicago, Nin- 
tendo introduced a new convertible 
game system designed to cater to 
industry demands for low priced 
games. The VS. System features 
moderately priced hardware and 
promises game replacement that 
may retail for just a few hundred 
dollars each. 

“We can make money off. this 
system and the game replacements,” 
said Marketing Director Bill Gillam. 
“What that tells you is that games 
are priced higher than they need to 
be, that price increases during the 
video boom years were arbitrary.”’ 

To meet the demands of distribu- 
tors and operators, who have 
become ‘‘the most skeptical buyers 
we've ever seen,’ Gillam said, 
Nintendo has reduced converting 
to minimum replacements. The first 
game, VS.Tennis, will be followed 
by VS. Baseball in May, a conversion 
comprised of a simple PROM 
change. ‘“‘As such,” Gillam noted, 
“the VS. System is economically 
unfeasible to copy.”’ 

The technology at the root of 
game play is a dual monitor system 
in which opposing players view the 
action, each from his own perspec- 


tive. One player can play against the 
computer or four players can play 
against each other as teams. The 
hardware is available in upright or 


' 
i 
N 
/ 
; 


sit-down models. 

At the meeting, Nintendo also 
introduced its boxing video, Punch- 
Out!!. ® 


ASI attendees try out Nintendo’s VS. System 
which features moderately priced software. 
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THERE IT IS! 
THAT'S THE NUMBER! 


To Subscribe To 


PLAY METER 


(a CALL 


504/837-7987 


DIRECTORY ADDENDUM 


Distributor 


Full Spectrum Marketing 

& Sales Corp. 

501 B Old County Rd. 

Belmont, CA 94002 

Phone: 415/592-2801 

President: John Potenza 
Representing: Digital Controls, Vend- 
Guard alarms; manufacture and distrib- 
ute countertop tables 
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THE 2ND PAO IS READY T0 GO 


The second annual Pacific Amuse 
ment Operators show will open 
April 6 at the Disneyland Hotel in 
Anaheim, California, with a full slate 
of the industry’s latest games and 
accessories, as well as a 12-seminar 
educationai program. 

Last year the first PAO drew 
Operators from 22 states and three 
foreign countries, according to host 
Terry Cunningham, although the 
show is designed as a convenience 
to West Coast operators unable to 
make long trips to national industry 
shows commonly held in the 
Midwest. 

The “great western event” is 
picking up steam, Cunningham told 
Play Meter about a month prior to 
the show’s opening. “‘Last year our 
attendance was just over 1,000, and 
we know we will exceed that num- 
ber by a good margin this year,” 
Cunningham said. “Better than that, 
the show will offer a more well- 
rounded exhibit program this year 


PAO’s Terry Cunningham 


than was the case in 1983. More and 
more suppliers are looking to the 
vibrant Western market to increase 
profits.” 

Cunningham scheduled the PAO 
to coincide with the dates and loca- 
tion of the National Automatic 
Merchandising Association Western 
convention. That show is expected 


to attract more than 3,500 vendors, 
the majority of whom also operate 
amusement games. To draw that 
crowd, Cunningham is offering 
special discount entrance fees to 
NAMA attendees. 

PAO registration fees are minimal. 
The advance registration fee for one 
person costs $7, for two, just $10. 
Registration at the show will cost 
one person $10, two, $15. The fee 
covers entrance to the exhibition 
area and attendance at all seminars. 

The PAO is an opportunity for 
western operators to gather and 
exchange ideas. To bolster that 
image, Cunningham has developed 
an association around the show and 
keeps operators who have attended 
the PAO informed throughout the 
year on issues and legislation that 
affects the vitality of the industry in 
the West. 

The PAO opens its door Friday, 
April 6, from 1-5 p.m., and Saturday 
and Sunday from 10 a.m. until 4p.m.¢e 


R. J. REYNOLDS 
TO TAKE ON SMOKING CRITICS 


R.J. Reynolds has launched an 
advertising campaign to combat 
some of what the company refers to 
as “‘emotionalism currently sur- 
rounding smoking.” 


E.A. Horrigan Jr., chairman of the 
board, said the messages will be 
controversial, but that “‘by not 
speaking out more frequently over 
the years, we have led people to 
believe we have nothing to say, and 
that is not the case.”’ 


The ads will focus on issues such 
as smoking by youths and claims 
that smoking causes some diseases. 

“The question of smoking by youth 
is an excellent example of the need 
to communicate our position,” 
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Horrigan said. “Some anti-smoking 
activists have attempted to make the 
public believe R.J. Reynolds Tobacco 
Company encourages smoking by 
young people. The truth is that our 
long-standing position has been 
that smoking is an adult custom, and 
we do not believe young people 
should smoke.”’ 

The company will also recount its 
support of scientific research onthe 
effects of smoking. ‘‘The unfortu- 
nate fact is that scientists do not 
know the causes of the diseases 
statistically linked to smoking,” 
Horrigan continued. “There are, 
however, numerous questions that 
need to be answered. We believe 
this can best be done through con- 


tinued objective scientific research 
into the causes of the diseases statis- 
tically linked to smoking.” 


The company said it has spent 
more than $110 million over the last 
three decades in support of inde- 
pendent research for answers to 
smoking and health questions. 


“We recognize that it is going to 
be tough to overcome years of one- 
sided communications,” he noted. 
“But we have confidence in the 
ability of people to reason after they 
have been presented with all points 
of view.” 

Horrigan said the ads represent a 
new dimension to the tobacco 
industry s Communications effort. @ 
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Kiddie Rides! 
Now, they make 


HYDRAULIC ARMY HELICOPTER 
AND DISCO SCOOTER (Battery Op.) 


Let us show you an incredible 
leasing or financing plan. 


World Leaders tn 
Manufacturing Kiddie Rides 
Since 1970 


Snrtecnattonat 


KIDDIE RIDES, INC. 


8994 SEMINOLE BLVD., SUITE #1 
SEMINOLE, FL 33542 


Tel. (813) 392-1293 


Subsidiary of 
Elektro-Mobiltechnik & R.J. Newborough & Co 
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We've Improved TOURNAMENTS 


NEW ORLEANS 


FOOSBALL TOURNAMENT 
DRAWS TOP PLAYERS 


Close to $2,000 was awarded and 
52 players participated in Bic-N- 
Nic’s Game Room Inc.’s foosball 
tournament in New Orleans Febru- 
ary 17-19. 

The competition was divided into 
four categories: Draw Your Partner 
(players’ names were put into a hat 
and teams were drawn at random), 
Open Doubles, Open Singles, and 
Mixed Doubles. Draw Your Partner 
winners were Mark Schneider and 
John Short; Open Doubles winners 
were Steve Swerington and Carl 
Peterson; the Open Singles winner 
was Kevin Keeter; and the Mixed 
Doubles winners were Cindy Head 
and Lee O’Quinn. 


Geoffrey Mustakas, owner of Bic- 
N-Nic’s, is pleased about the 
tournament’s turnout and the 
quality of its play. Players traveled 
from six states to compete, including 
Texas, Mississippi, Alabama, Florida, 
Oklahoma, North Carolina, and 
other cities in Louisiana. Mustakas 
said the Open Doubles winners, 
Steve Swerington and Carl Peterson, 
are probably “‘the two best foos- 
ballers in the United States.’’ Open 
Singles winner Kevin Ketter is a 
world champion, and Cindy Head, a 
mixed doubles winner, is ‘“‘one of 
the foremost lady foosballers in 
America,” Mustakas said. 

But the tournament was set up to 


Some of the best players in the United States participated in the tournament. 
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TOURNAMENTS 


Bic-N-Nic’s has 10 foosball tables and about 12 to 15 videos. 


attract novice players as well. Since 
it Was a point spot handicap tourna- 
ment, a pro team gave 1 point per 
game to asemipro team, a pro team 
gave 2 points per game to a novice 
team, and a semipro team gave 1 
point per game to a novice team. 

The foosball tournament was held 
because ‘there is no place locally to 
play,’ Mustakas said. The few tables 
located in New Orleans are in an 
“atrocious condition.” 

Bic-N-Nic’s has about 12 to 15 
videos and 10 foosball tables. A lack 
of quality foosball tables in the New 
Orleans areais one reason Mustakas 
said he has such a high proportion 
of tables, but he also has another 
reason. ‘There is no place to breed 
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foosballers,”’ he said. “We're groom- 
ing the kids of tomorrow and 
regenerating foosball again.”’ 

In discussing his lack of videos, 
Mustakas also said that foosball 
players thrive on the competition of 
man against man instead of man 
against machine because video 
players “can never beat the machine. 
It's programmed to never lose. Man 
vs. man is a way to release aggres- 
sion. Foosball is hearing the sound 
of the ball hit the metal inthe table.” 

Since Mustakas is happy with the 
tournament’s turnout, he hopes to 
schedule more tournaments about 
once a month, including a Spring 
Bonanza tournament in 
April. y 


Foosball players thrive on competition. Mustakas said playing foosball 
is one way to release aggression. 
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EUROC6| 


International! 


WE’RE HERE TO 
MAKE YOU MONEY! 


We have all types of tokens 
key tokens and standard 
tokens. Ask about our 
MAGNATOKENS. 


We supply coin mechan- 
isms to fit your needs and 
James Dickey (formerly of 
Van Brook) ts here to give 
you expert advise on your 
token operation. 


EUROCOIN offers Better 
Quality Tokens at Lower 
Prices. We can because we 
smelt and roll our own 
metal and mint our own 


tokens. So you don’t have to 


pay premium prices to do 
business with a premium 
company! You owe it to 
yourself to find out how 
much money you Can save 
with EUROCOIN! 
(WITHOUT GIMMICKY 
COUPONS OR DISCOUNT 
OFFERS) You'll be amazed 
at how little you pay! 


Call or Write Us Today 


(606) 254-9117 
or (606) 254-9127 


P.O Bos i3lz7 
Lexington, KY 40583 


NICE GUYS TO DO 
BUSINESS WITH! 
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ASI: 
AN OPERATOR NO-SHOW 


he first attempt of the Amuse- 

ment Games Manufacturers 

Association to entertain the 
coin-op industry with a comprehen- 
sive show evolved into an elabo- 
rately staged sales campaign aimed 
at distributors. 

“This might be a good idea, to get 
manufacturers and distributors 
together and bring in all the latest 
equipment,’ one major midwestern 
distributor said, “but it is wrong to 
bill this as an industrywide show.”’ 

The manufacturers’ association 
had ensured distributor presence at 
its February 17-19 Amusement 
Showcase International in Chicago 
by involving the Amusement Vend- 
ing Machine Distributors Associ- 
ation, the distributors’ national 
association, as co-sponsor. However 
Bob Breither, sales director for 
Stern, said, “There aresome notable 
| on distributors who didn’t come. Some 
Richard Procaccini of Eagle Conversions displays videos of those guys don’t want to take 

that have been converted to The Glob and Eeekk!. sides.” 

“They've certainly got us under 
their thumb here,” a well-respected 
northeast distributor said, com- 
menting on the lack of operator 
attendence. “But we like to meet 
expenses too when we come to a 
show.” 

It was a feeling echoed by many 
who attend national shows to do 
business with operators. ‘‘We gave 
out less than a quarter of the bro- 
chures we usually do at a show,” 
said Pat Reed of Entertech. ‘“That’s 
less than 600!” Play Meter brought 
2,000 magazines to the ASI based on 
an attendance figure of 7,000 AGMA 
had quoted. But by the end of the 
show, more than 1,000 were left. 

Several companies planned ela- 
borate promotions to ensure atten- 
dance. Larry Holmes signed auto- 
graphs at the Nintendo booth pro- 
moting its new game Punch Out!!. 
NI | a Bruce Jenner roamed the aisles in 
Arachnid executives smile over growing interest support of Konami/Centuri’s Track 
in their electronic dart game, English Mark Darts. & Field. Two round-trip tickets to 
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Hawall were given away. And 
AGMA gave away a Chrysler LeBaron 
in an operator-only drawing. 

Despite the hype, ASI was an 
Operator no-show. Although the 
show's promoters claim as many as 
3,700 operators attended, they did 
not have a basis for the figure stating 
“the show’s liberal badge policy... 
hindered accurate classification of 
all attendees.”’ A more likely figure 
of less than 1,500 operators was 
derived from attendance estimates 
by an official of the ExpoCenter. 

Dividing the spring show atten- 
dance between the fledgling ASI 
and the established AOE was tough 
on all segments of the industry. 
‘This is the time of year when state 
operator associations schedule their 
annual meetings,’ AMOA’s J.D. 
Meacham offered. “Another spring 
show is an imposition and a 
hardship on them.”’ 

Many game producers and indus- 
try suppliers were devastated by the 
lack of turnout. Their companies, 
already struggling to stay afloat in 
the industry slump, could barely 
Afford the cost of exhibiting in one 
spring show, much less two. “AGMA 
was saying they expected a 7,000 
attendance. However, | don’t think 
it has even. been 2,000,” one small 
exhibitor said. ““Of course if they 
would have been more honest, | 
wouldn't have exhibited here.” 

Operator badges indicated most 
of the operators who attended live 
within driving distance of Chicago. 
Many arrived at the show around 
noon on Saturday, and for a few 
hours, the ASI approached the 
intensity expected from a national 
trade show. At that point, show 
Sponsors announced exhibiting 
hours would be extended for one 
hour that day. But by mid-afternoon, 
the aisles were virtually empty 
again, and exhibitors grumbled as 
they sat obediently beside their 
exhibits through the extra hour. 

Ironically, the absence of opera- 
tors proved to be the ASI’s greatest 
asset for those who gleaned some 
success from the event. 

AGMA Director Glenn Braswell 
commented: “Our exhibiting mem- 
bers were extremely pleased with 
the excellent marketing oppor- 
tunity which the Showcase pre- 
sented. The exhibitors were very 
happy with the quality audience of 
influential buyers which the show 
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EUROCOIN LIMITED 


James Dickey (I) and Nick Veitch pause for a picture 


in front of their Eurocoin display. 


JOIN THE... 


pe RATOPS 


The Valley 8-ball league is revitalizing operator interest in an industry staple. 
Valley executives, left to right, are Chuck Milhem, Bill Nemgar, 
Richard Shelton, and Emil Marcet. 


H.F. Frantz executives look to put new life 
into some of the quaintest of traditional pieces. 
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Rich Babich (I) and Steve Bodenstein (r) 
entertain a customer in the Game Exchange booth. 


Judith Cameron (I) and Athena Peters were pleased with the small, 
but interested reception the ESP Interstellar laser video received. 


ASI was a kit show, including four new conversion releases from Atari. 
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attracted...” 

‘| didn’t have to waste time 
talking with operators,’’ one com- 
pany’s sales manager brazenly 
admitted. 

“We did very well with our dis- 
tributors. We don’t really care 
whether the operators are there or 
not,’ said another manufacturer’s 
representative. 

“We actually did more business at 
this show than we ever have at any 
other show,” said Bill Cravens of 
Universal. 

“This is great,” a Peoria, Illinois, 
operator said. “I can play whatever 
game | want and talk with whoever | 
need to without waiting.” 

Another Illinois operator com- 
mented, “The exhibitors certainly 
seem to have the time to talk with 
me. They usually don’t.” 


Seminar program 

An ill-planned and poorly exe- 
cuted operator seminar program 
supported the image of a manufac- 
turer/distributor limited confab. 
Several seminar speakers didn’t 
show up. Seminar panels with as 
many as five scheduled members 
made do with as few as two. One 
speaker said money had been 
refunded on one of the seminars. 
One session was cancelled alto- 
gether when neither speaker could 
get to Chicago on time. 

Operators complained that semi- 
nars did not fulfill ASI’s brochure 
descriptions. “I read the paragraph 
about the seminar after it was over 
and couldn’t believe that’s the same 
seminar | wentto,’’» commented one 
seminar attendee. 


Equipment 

Those exhibiting equipment 
showed the best they had to offer. 
Kits dominated the show demon- 
strating video manufacturers’ accep- 
tance of operator demand for inex- 
pensive replacement conversions. 

One of four Atari kits was Cloak & 
Dagger, which the California manu- 
facturer introduced with fanfare 
previously reserved for a dedicated 
game. Other Atari kits were Major 
Havoc, Millipede, and Pole Position 
lie 

According to a Bally representa- 
tive, interest at the Bally booth was 
given to conversions Jr. Pac-Man 
and Up ’n Down (a Sega engineered 
game). 
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Makers of two recent successful 
games displayed conversions for 
their hits. Cinematronics brought 
what was unquestionably the most 
talked about new game, Space Ace, 
the follow-up to Dragon’s Lair. Exidy 
previewed a conversion to its hit 
game Crossbow called Cheyenne, 
which it will begin marketing this 
summer. “‘Though we are not 
shipping the kits yet,’ an Exidy 
representative said, “we feel that 
our customers like to see what we 
are planning as a follow-up.”’ 

Taito debuted a “universal con- 
version kit,’ Exerion. Konami dis- 
played kits of previous dedicated 
game hits Gyruss and Time Pilot, the 
latter being an update titled Time 
Pilot °84. Konami conversions, 
Pandora’s Palace and Mega Zone, 
were shown by Interlogic. Accord- 
ing to an Interlogic representative, 
the company has been successful 
With Mega Zone and, when it stops 
production on that game, it will start 
on Pandora's Palace. 

Universal, which has-led the con- 
version market since its introduc- 
tion of the character Mr. Dol, 
brought another edition, Mr. Do!’s 
Wild Ride. However, it did not stop 
there. Two new kits, Nova 2007 and 
Jumpin’ Jack, were also shown. 
According to Bill Cravens, Universal 
is making operators a deal they can't 
refuse. With the purchase of a Mr. 
Do!’s Wild Ride, a Jumpin’ Jack will 
be added for a fraction of the 
original cost. 

Nintendo introduced its VS. 
system with its Tennis game, and it 
seemed to be the talk of the show. 
Available in two styles, upright and 
sit-down, Nintendo first showed the 
VS. system at its distributor meeting 
and then on the floor. The promised 
follow-up games will be priced 
lower than any conversions the 
industry has yet seen. Though the 
system is a dual monitor, it will cost 
less than the average single monitor 
video game from most other manu- 
facturers. 

“We will make money selling this 
game at this price,” asserted Ninten- 
do’s Marketing Director Bill Gillam. 
“What this tells you is that games 
have been priced too high. Price 
rises during the video boom were 
simply arbitrary.” 

Eagle Conversions and Magic 
Conversions, in response to the 
overwhelming reaction to The Glob 
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Crown Vending's Steve Hochman is a New York operator who has taken the 

conversion idea seriously. Superbike is not only a conversion for Donkey 

Kong, but it is the first of a new series of conversion packages Crown will 
furnish tor owners of the CVS convertible video system. 


Bhuzac International’s Satish Bhutani (r) has helped pinball re-emerge as a 
strong entity in the industry with products he imports from Italian manufac- 
turer Zaccaria. Here he poses with Bhuzac service manager Lynn Watson. 


The hit of the ASI was Space Ace, the Cinematronics’ follow-up to Dragon’s 
Lair, available as a conversion to Dragon’s Lair or as a dedicated laser game. 
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conversion, have followed it up with 
Eeek and Super Glob. The Glob was 
offered with a money-back guar- 
antee. “Operators are looking for 
inexpensive but good conversions, » 
noted Kevin Mclntyre of Magic 
Conversions. “And that is just what 
we are offering them.” 

Alway Electronics showed its new 
conversions Dr.Micro and Popper. 
Nova Games of Canada, which was 
setting up a distributor network at 
the AMOA Show, showed aconver- 
sion named /ntrepid and said it has 
been successfulin establishing a dis- 
tributor network. 

Track & Field began the flow of 
sports themed games into the indus- 
try. With the Olympics, sports seems 
to be on everyone’s mind including 
manufacturers’. Bally’s NFL Football 
and Stern’s Goal to Go had pre- 
viously been introduced, but Taito 
took the occasion to bring out 10 
Yard Fight. Wico combined the 
conversion trend and sports to 
introduce a conversion kit of Sega’s 
last game, Champion Baseball. 


Sharon Harris, of Harris & Company, 
conducts a well-attended seminar on 
getting and keeping locations. 


boxing game Punch Out!!,and Data 
East also took the sports initiative 
with Tag Team Wrestling. 

Another sports effort is a reflex 
game from Gametronix called 
Quarterback Sack—a small counter- 


Bhuzac introduced anew video in 
dedicated and kit form called Jack 
Rabbit. 

Bally, besides introducing the 
conversions, drew excitement with 
a bowling game called 10 Pin. 
Tapper, in the beer mode and the 
root beer style for arcades, was also 
a much talked about game. “It’s one 
of those fun games players are just 
drawn to,’ commented one dis- 
tributor after playing. Bally also 
made another attempt at a laser 
game with Galaxy Ranger, a Sega 
created laser game. 

Laser games from several other 
companies were also shown. Funai 
licensee Electronic Specialty Pro- 
ducts showed Intersteller, which was 
first shown at the AMOA in New 
Orleans, and Atari showed Firefox 
which was to be shown at the 
AMOA Show. 

Logitec showed a concept of acard 
the size of a credit card replacing 
ROMs on the PC board. Its game, 
Potshot, was shown using the system 
called LOCS (Logitec Optical Card 


Nintendo introduced its new top game. System). ® 
Data East offers 
conversion for ‘Bega’s Battle’ 
Data East hosted a distributor told distributors. with Bega’s Battle,’ said Data East’s 


breakfast during the ASI to intro- 
duce its new equipment. “We don't 
need an $8 billion industry. We 
don't need a $5 million industry. We 
just need an industry,’ Bob Lloyd 


x 
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Data East’s Bob Lloyd introduced the company’s new equipment 


Officials announced Data East will 
offer a conversion to Bega’s Battle 
called Cobra Command which will 
be available at the end of April. “We 
realize there were some problems 
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at a breakfast for distributors. 
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Tom Petit. “So we will offer this con- 
version at a very reasonable price to 
those who purchased a Bega’s 
Battle.” 

Distributors were assured that 
Data East will continue to offer the 
best enginering efforts for the Deco 
system, and it will continue to be 
active in laser technology. 

The latest lineup of Data East 
products was discussed including 
Tag Team Wrestling, Destiny, and 
Boomerranger. “Tag Team Wrestl- 
ing was first introduced in Japan, 
and it just burned the barn down,” 
Petit said. 

Data East is introducing a new 
concept of taking PC boards and 
reducing them to chips. “These 
custom chips will stop boards from 
being copied,” said Petit. “It would 
not be worth it for someone to try 
and copy the chips.’’ Boomerranger 
will be the first game to incorporate 
this technology. * 
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OF 


OPERATING PHONOS 


s video collections plummet, 
Operators are relying on one 
type of equipment that's 
called the backbone of the industry, 
its bread and butter. The type of 
equipment? The phonograph. 
Play Meter interviewed three 
phonograph operators with varying 
sizes of routes to find out the 
amount of work involved in operat- 
ing jukeboxes. As the three discussed 
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By Laura Braddock 


their routes, it's apparent they have 
one thing in common—their phono- 
graphs involve a lot of work. No, 
operators don't just unload a phono- 
graph in a location and occasionally 
drop by to pick 
Phonographs involve work—records 
must be changed, jukeboxes rotated, 
bill acceptors serviced late at night, 
and strategies must be developed to 
compete with the 


up collections. 


locations new 


stereo or TV. 

The work begins when the oper- 
ator selects locations for his phono- 
graphs. The tavern wins hands 
down as the operators’ favorite 
“The best location is the 
down-to-earth regular tavern,” said 
Jim Stansfield Jr. of Jim Stansfield 
Inc. in La Crosse, Wisconsin. Stans- 
field operates about 500 phono- 


graphs. 


location. 
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Younger crowds 

Kevin Zasmeta, manager of 100 
phonographs for Hazelwood Corp. 
in Aitkin, Minnesota, said bar loca- 
tions are the best for him because of 
the younger crowds. Al Eggermont 
of Music Services and Vending 
Machines Inc. in Marshall, Minne- 
sota, said he also looks for the 18-40 
age group. 

The operators said places where 
food is served aren't as good loca- 
tions as some people might believe. 
At a supper club, the phonograph 
may have to compete with a back- 
ground music system, and patrons 
arent there to listen to popular 
music, but to eat in a quiet, relaxed 
atmosphere. 

One phonograph operator, who 
asked to remain anonymous, has 
proof that jukeboxes don’t make as 
much money in fast food locations. 
After segmenting his route by types 
of equipment and locations, he 
found that in fast food locations, 
each jukebox lost an average of 25 
cents per week while each video 
gained $2.29 per week. In jukebox 
and liquor locations, each phono had 
a net profit of $12.34 per week, and 
each video lost $16.72 per week. 

Eggermont said coin-op game 
arcades and street locations also 
don’t always work well for the 
phonograph because youths some- 
times carry radios. He said he looks 
for a street operation where ‘the 
man behind the bar is going to 
operate an establishment conducive 
to music. 


But Zasmeta voiced an opinion 
that many operators can relate to in 
today’s coin-op market: “We give 
them all a try although there's no 
doubt that some are better than 
others.” And Stansfield said that no 
location is completely undesirable 
to him because he can lease a phono- 
graph with a guarantee. 

Stansfield said he stresses that his 
locations keep phonographs attrac- 
tive—and this means, in part, keep- 
ing them well-lit. “There's nothing 
worse than flickering fluorescent 
lights or burned out light bulbs,” he 
said. “That's why certain models are 
more popular to operators than 
others—they look like a jukebox, 
not a coin-op phonograph.” Stans- 
field said that customers want juke- 
boxes with ‘color, razzle-dazzle, and 
tinsel.” 
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When it comes to major main- 
tenance, Eggermont said he has 
employees on call at all umes. This 
is important, he said, because when 
something goes wrong with the 
jukebox, sometimes a location's 
atmosphere is changed. When the 
jukebox is out, patrons may leave 
and go to another bar with music. 


Maintenance problems 

Some of the common mainten- 
ance problems Eggermont sees are 
coins which get wet from the beer 
on a tabletop and don’t work in the 
coin acceptor, burned out light 
bulbs, and an overloaded sound 
system. He advocates clean needles 
and good speakers. “Quality speakers 
are worth the money,” he said. 

But a large part of an operator's 
work in a location comes when he 
installs the phonograph. The 
amount of man hours it takes 
depends on how elaborate the 
system is. How many speakers will 
it have? Will the phonograph need a 
public-address system? How many 
controls will there be behind the 
bar? Stansfield said an installation 
involves mostly common sense and 
some skill . 

The operators vary their rotation 
schedule. Stansfield rotates his juke- 
boxes every two and a half years. 
“There are not as many manufac- 
turers and not as many options 
now,” he explained. Eggermont 
rotates every 18 to 24 months 
depending on the account, and 
Zasmeta rotates once a year. 

All the operators use color-coded 
title strips supplied by the record 
companies. Zasmeta said his green 
title strips signify country selec- 
tions, red signify rock, orange 
signify pop, and purple signify 
oldies. 

Eggermont puts pop records on 
the left side of the jukebox selection 
chart, 50s records in the center, and 
country and western selections on 
the right side. And “Happy Birth- 
day” is on every phonograph as the 
last selection in the right corner. 

Eggermont changes selections on 
the phonographs every 28 days. 
Stansfield adds records every 14 or 
28 days, and Zasmeta changes 
records once every week or every 
two weeks. 


Variety of music 
The three operators agree that it’s 


best to have a variety of music on 
every phonograph—even if a 
location has a music preference. For 
instance, if a location prefers coun- 
try and western, the phonograph 
will have more country and western 
selections, but it will also have a 
variety of other music types. 

In fact, a jukebox programmed 
with a variety of selections can 
sometimes make more money 
because patrons will compete 
against each other to play their 
favorite types of music, Zasmeta 
said. ‘We try to have some of every- 
thing. Most jukeboxes are rock, pop, 
or country, and we have a few 50s 
jukeboxes.” He added that every 
jukebox ts filled with the top songs. 

Location requests are given top 
priority. Stansfield gives locations 
request cards to give to patrons 
which they can mail back. Describ- 
ing his record library as very exten- 
sive, Stansfield said he “is second to 
none as far as getting records.’ Jim 
Stansfield Inc. also has a WATTS 
line patrons can call if it's ‘really 
something special. We make an 
extra effort to fill requests.” 

Zasmeta and Eggermont report 
success with oldies. “We get a lot of 
special requests usually for older 
records,’ Zasmeta said. “We get a 
lot of feedback.” 

“Twenty-year-old records are a 
tool for making money, Eggermont 
said. “The oldies play very well.” 
They play well because there is no 
problem with sound reproduction or 
play appeal. He said that to cut his 
record purchasing costs, he pulls 
some older records from his 20,000- 
record library. 


Promotions 

To promote their music, the 
operators rely on pricing structures 
and locations. Zasmeta charges 25 
cents for one selection, 50 cents for 
three selections, 75 cents for five 
selections, and $1 for seven selec- 
tions. His Rowe phonograph also 
plays one song every 20 minutes 
when no selection is made. The 
phono randomly picks one top hit, 
and Zasmeta said it’s helped his 
collections. 

Stansfield charges 25 cents for 
two selections and 50 cents for five 
selections. “We're moving slowly 
toward one play for 25 cents,’ he 
said, 

Eggermont asks 25 cents for one 
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play, 50 cents for three plays, and $1 
for nine plays. These prices are not 
in all his locations, but he said they 
are becoming very popular. 


Eggermont's bill acceptor helps 
him collect more money. Due to his 
pricing structure, a customer pro- 
bably won’t pay 25 cents for one 
play. Instead, he'll put in $1 for nine 
selections. 


of america inc. 


RENAULT 


autorovo kiddie rides 


All the operators report success 
with bill acceptors. In fact, the three 
responded more strongly to the 
question of the acceptors’ effec- 
tiveness than to any other question 
In their interviews. 

Eggermont said acceptors save 
service calls because patrons have 
CWO Ways to insert money—through 


If there’s a problem with the coin 
acceptor, the jukebox can still accept 
bills. Third, the phonograph collects 
income in gross dollars. 

“That's (bill acceptors) the only 
way to go, Zasmeta said. He’s had 
them for two years, and his revenues 
have increased 10 to 20 percent. 
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Phonographs involve work— 


records must be changed, 


jukeboxes rotated, 


bil acceptors serviced late at night, 


and strategies must be developed 


to compete with the location’s new stereo or TV. 
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the bill or coin acceptor. If one 
doesn’t operate, the other will still 
work. 

Stansfield gave three reasons for 
the acceptor’s effectiveness. “It can 
cause a good bartender to promote 
extra people to put money in the 
jukebox,” he said. His second reason 
mirrors Eggermont’s explanation: 


FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 


AUTOROVO IS NOW AVAILABLE FOR 
U.S.CUSTOMERS 


successful in Europe for 15 years 


400B Lansdown Road, P.O. Box 907, Fredericksburg, Virginia, 


Zip Code: 22404-0907 Telephone: (703) 373-2853 Benny V 
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hydraulic rides, animals, trains, 
Cars etc. all equipped with solid 
state board with proven reliability 
during this years 

rides are now available from 

our plant in Virginia 

CONTACT US NOW 

for free documentation and find 
out why operators with experience 
appreciate our products 


Bill acceptors 

Bill acceptors are on 50 percent of 
Eggermont’s route. He said he uses 
them “very effectively,” but they 
have some drawbacks— including 
service problems. People often try 
to cheat them, and they have many 
electronic components, he said. 
Also, a dollar bill acceptor can cost 


os, President 
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$500 to $600 while an acceptor for 
the dollar coin sells for $20. 


“The Susan B. Anthony dollar ts 
very important to this industry,’ he 
said after citing problems with bill 
acceptors. Also coins can be counted 
much faster than bills, he added. 
Eggermont only sees the Susan B. 
Anthony dollar coins where he 
supplies them. 

Commission structures vary 
among the operators. Zasmeta uses 
a SO-50 split in all his locations. 
Stansfield’s splits range, depending 
on if the location has a lease, its total 
return, and its other equipment. 
Eggermont has his route set on 40- 
60 with him collecting 60 percent. 


Not only do phono operators 
have to haggle over commission 
splits with locations—they also 
have to fight competition within 
locations. Various types of competi- 
tion were mentioned. Zasmeta 
named a location's sound system. He 
said a few of his locations try to 
compete with his phonos, but ‘the 
jukebox always wins because it has a 
wider selection of music.” 


Why would a location even want 
tO compete against a jukebox? 
“They don't look at it as a source of 
money, Stansfield said. “They look 
at it aS a Customer accommodation.” 
Patrons get free music. 


Good music, sound 

But other systems cost a location 
money, Eggermont said. With a 
phonograph, the location makes 
money, and a good sound and good 
music can compete with a location's 
system. 

Stansfield has a few different 
gripes. Have you ever heard of 
MTV (Music Television)? So have 
we. Oh God, it hurts.” He said live 
entertainment used to be the juke- 
box's competition, but now MTV 
has taken its place. 

Tapes and albums add more pro- 
blems. Youths don't buy singles 
anymore, he said. They buy albums 
or tapes they play in tape players, 
and cars and bars have tape decks. 
And he also said youths can't identify 
with many of today’s groups because 
they are ‘too goofy.” 

But TV ts the “worst detriment to 
a tavern,’ Stansfield said. People 
who watch “the idiot box’ drink 
less, play less pool, and talk less. 
“TV 1s a liability,” he added. 
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Eggermont agrees. “TV is pro- 
bably the biggest competition,” he 
said. People are courteous and don't 
play the phonograph if someone is 
watching TV. He recommends 
placing the phono in a traffic loca- 
t1on—close to the bar where people 
go first. “A jukebox needs to be seen 
and heard,’ he said. 

And now there is another threat 
to the phonograph—the 525 percent 
rate increase in jukebox copyright 
royalty fees established by the Copy- 
right Royalty Tribunal. Stansfield 
calls the rate increase ‘asinine. We 
were asleep, he said. “You pay 
more for a jukebox license than acar 
license.” 


“U.S. House bill 3858 and Senate 
bill 1734 (attempts to stop impend- 
ing jukebox royalty increases) are 
vital to the jukebox industry,” 
Eggermont said. If passed, he said, 
the measure will save locations 
money and operators money and 
effort on paperwork. 


Considering all the competition 
phonograph operators face, Play 
Meter asked the three for their pro- 
jections on the future of jukeboxes. 


Eggermont is concerned about 
taxes and royalty fees. His business 
has gotten “much worse” in the past 
year, but he said he’s spending less. 
Pulling 50 to 60 jukeboxes from the 
“low end of his route” is one way 
he’s conserving. “We can no longer 
afford to operate them because of 
state income tax, state surtaxes, 
state sales tax, federal income tax, an 
Increase in record costs, and an 
Increase in service in older juke- 
boxes. And the straw that broke the 
camel's back,” he said, “is having to 
pay the first $50 for royalty fees.” 

Zasmeta is optimistic. His collec- 
tions increased 10 percent since this 
time last year due to bill acceptors 
and newer phonos. He said phonos 
have a ‘real good future” and he is 
thankful he didn’t forget his phonos 
during the video boom. "Many 
Operators neglected the jukebox 
when videos were popular. We 
never stopped (operating juke- 
boxes). They paid out for us.” 

Stansfield, whose income is down 
due to MTV, albums, and tapes, 
thinks the industry will ‘settle 
down. There will always be a juke- 
box in my lifetime,” he said. “I don’t 
see any great revolutions. Costs will 
remain stationary.” e 
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the 


customer saunters to 

jukebox, drops in coins, and 

plays several of his favorite 

tunes. He expected those favorites 

to be there and he isn’t disap- 
pointed. 

Behind that customer is an 
Operator who makes sure the 
records in the phonograph are the 
ones people want to play. 

“Ive seen operators make an 
extra effort to choose the best there 
is to offer in jukeboxes, then fail to 
make the needed effort to program 
them properly,” an operator noted. 

How important is programming? 
“We try to stress that music sets the 
atmosphere of the location,” said 
Jim Hayes of Gem Vending. “The 
jukebox must be programmed to 
cater to your type of clientele. A 
location with a relaxing atmosphere 
wouldn't install bright lights to ruin 
its effect anymore than it should 
have music that would not comple- 
ment that setting.” 

Stan Chilton of Chilton Vending 
noted that there can be two juke- 
boxes alike in two similar locations 
but the one that is programmed well 
will take in twice as much money. 

The operators also said place- 
ment of the jukebox is another 
important consideration. Don't 
make it inconvenient for customers 
to hand the bar attendant money to 
select songs. If there is dancing, 
don't force customers to cross the 
dance floor to get to the jukebox. 
“Part of our marketing is helping 
our locations with placement,” 
Hayes said. 


Choosing records 

“I don't care what you read about 
oldies and favorites. The records 
that get played are songs that are 
being played on the radio,’ com- 
mented Jake Hayes of Gem Vend- 
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ing. Jake has been programming 
jukeboxes for many years and insists 
that the secret of programming is to 
play it by ear and know your loca- 
tions. If the cashbox is green, you're 
doing all right,” he said. 

Knowing a location begins by 
talking to the bar attendants and 
location owner. “I like the customer 
who says, put whatever you want on 
the jukebox. Every time it’s played I 
get 12’% cents,’ Jake said. However, 
he only has some customers like 
this. Most location owners have 
some idea of the type of music they 
want. However, Jake pointed out 
that operators should be prepared to 
find that the owners’ taste in music 
may not always agree with the clien- 
tele's taste. “I happen to like Big 
Band music, but that doesn’t mean 
I'd ask for that if I had a jukebox in 
my own place, Jake said. “But some 
owners and bar attendants do that.” 

Chilton finds the top 10 and 
bottom 10 played songs from the 
popularity meter. (Most jukeboxes 
have meters in various forms to 
show the 10 top played songs. Rowe 
phonographs also show the 10 least 
played songs.) “If the bottom 10 are 
consistently country-western, | 
wont put anymore of that type,” he 
said. 


Requests 

Operators depend on requests to 
keep the jukeboxes well-program- 
med. “The bar attendant can make 
or break you,’ Jake Hayes said. “We 
honor all requests,’ noted Jim 
Hayes, ‘but we ask the bar attendant 
to use discretion. We depend on him 
not to request every song he has 
requests for, but to keep track of 
those that are asked for consistently. 

“Sometimes we even invite our 
good customers to view our record 
library to get an insight on the type 


of music they like.” Sometimes 
requests are awkward to fill, Jim 
noted. “They come in on the backs of 
napkins, cash register receipts, etc.” 

Chilton got a postal permit and 
printed self-addressed postcards for 
locations to record their requests 
with manager approval and drop 


them in the mail. When the pro- 


grammer goes to the location, the 
postcard ts stapled to the record and 
the owner 1s shown the request has 
been filled. If the record is not avail- 
able, the card is returned so noted. A 
clear yellow covering is placed over 
the title strip of all requests. “That 
way if someone says we never get, 
what he requests, we can just point 
out the yellow title strips and know 
were doing our job,” Chilton said. 


Updating records 

Operators have their own system 
for updating records. Jake Hayes 
said record companies mail lists of 
what's new, with opinions on what 
they think will be popular. Copies of 
records are sent and are listened to. 
“I may be buying records from a 
different part of the country so I 
have to consider that their market 
may be different,’ Jake said. ‘After 
awhile, you just get a feel for what 
you need to buy.” 

The local radio stations play a 
large part in record selection 
because a jukebox is a miniature radio 
station. Just like a rock fan doesn't 
tune in to an easy listening station, 
neither does a bar catering to young 
rock lovers want to be programmed 
for soft music. “I check the local 
radio stations,’ Chilton noted. “It’s 
your best gauge for what should be 
popular. I usually start getting 
requests as new songs are played on 
the radio.” 

“There are some records I just 
automatically buy for all of our 
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jukeboxes,” said Jake Hayes. “An 
example is ‘Thriller’ by Michael 
Jackson. Sometimes you can go 
overboard and get stuck but you 
learn from experience.” 

When a radio station plays a song 
off an album and it becomes an 
instant success, this occasionally 
presents problems for program- 
mers. Requests pour in from juke- 
box locations, but the song isn’t 
available on a 45. “I remember the 
Led Zepplin song ‘Stairway to 
Heaven one of the 
requested songs I had,” Jake Hayes 
said. “But it was never introduced on 
a 45. Customers don’t understand 
why you can’t get a song they keep 
hearing on the radio. Of course, it 
doesn't happen very often as record 
companies realize that they can 
benefit both ways.” 


Was Most 


Title strips 

The operators said handwritten 
title strips project a shoddy Image. 
Programmers spend valuable time 
selecting the proper records, and 
they shouldn't belittle that time by 
handwriting title strips, they said. 
Handwritten title strips are much 


PLAY METER, April 15, 1984 


harder to read than typewritten 
strips. Jake Hayes said a standard 
selection on many jukeboxes is 
~Happy Birthday.” “We see that 
after awhile the title strip starts 
looking yellow since it stays so long. 
We keep a supply of title strips for 
that selection and change it period- 
ically,” he said. 

In addition to covering the title 
strips of special requests in yellow 
plastic, Chilton also covers Christ- 
mas songs in green plastic for quick 
selection. Jake Hayes covers new 
selections in red plastic for quick 
reference. 


Changing records 
Most operators change records on 
a regular basis, and some replace 
four to 10 selections about every two 
weeks. 
“If a 


down. 


collections are 
we might do much more 
changing,’ Hayes said. He auto- 
matically sends selections for special 
occasions. We used to just send out 
records for special occasions on 
request, he said. “Then we started 
getting 
records 


location's 


last minute calls for these 
and just decided to send 


keeps 


SOMETHING WORTH NOTING 


Only one magazine offers you a 
view of the industry from the 
operators’ perspective and 

doing it... 
twice each month! 
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them out to all our locations.” 

Locations may also want to have 
the jukebox programmed for special 
occasions such as a ‘SOs party or 
Elvis tunes. “We are happy to do it 
for our locations,’ Hayes said. 
“Many times the location will want 
to leave the special records on for 
several weeks.” 


Record library 

To keep a record or not to keep a 
record—that’s the question. “It’s 
never too late to start one (a record 
library), Chilton commented. 
Operators who keep a record library 
believe it is a benefit, a marketing 
tool. Jake Hayes keeps several 
hundred thousand records in alpha- 
betical order by singer. “We keep a 
copy of every record we buy,” he 
said. 

Chilton had sold a business in the 
70s and he said the new owners 
trashed his entire record library 
because they didn’t want to work 
with it. “I think a record library is 
important,’ he said. “However, 
many operators don't keep one. | 
think locations appreciate knowing 
you keep a record library.” e 
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VIDEO JUKEBOXES: 


Rowe 


EEL Lh | 


ideo jukeboxes are being 

scrutinized by the coin-op 

amusement industry and the 
findings are positive. Though the 
idea of combining sound and visual 
Interpretations was tried more than 
30 years ago, the results weren't 
successful. A projector and film 
were used, but there were unsolv- 
able problems. The Cine-Box (there 
were also other names for the con- 
cept) made money when it worked, 
but film cracked and there was not 
much material available. Operators 
turned to pornographic films in 
these coin-op machines, and it was 
downhill from there. 

More than 10 years ago, the con- 
cept of combining audio and visual 
was again brought up using video 
discs, but the idea was never brought 
to fruition. 

Since technology is advancing at 
an extremely fast pace in 1984, some 
of it is being used to again introduce 
the concept of an audio and visual 
marriage. 

~ What we had years ago cannot 
even compare to the video jukebox 
of today,’ noted Schneller. “People 
like to watch TV, and they like 
action and excitement. That is what 
the video jukebox offers them.” 

MTV (Music Television) proves 
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“This is the right generation 
and we have the right machine, 
—Ed Wiler, 
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By Valerie Cognevich 
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—lLen Schneller, 
U.S. Billiards 


Video 


Here's Music International's 

video jukebox. The company said the 

boxes are in large arcades, parks, and 
pizza/game combination places. 


“We're hopeful that it will be 
a tremendous success,”’ 
— Bill Kraft, 
Shaffer Distributing Company 
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“It’s the up and coming thing, 


AN AUDIO AND VISUAL MARRIAGE 


that people like to watch their 
favorite performers. Before MTV, 
the only times viewers could see per- 
formers was in concert or on a TV 
show. Due to the videos’ success, 
performers are trying to outdo each 
other in elaborate presentations. 
“The quality of photography 1s 
just exceptional,’ observed Ed 
Wiler. “The visual creativity 1s 
excellent with high level emotions. 
Action 1s what video ts all about— 
tremendous pace and energy.” 


Excited about videos 

The video jukebox takes MTV 
one step further. It enables audi- 
ences to choose the video they want 
to watch. Now that audiences are 
familiar with videos from MTV, 
they are excited about watching 
a favorite group perform while 
enjoying the atmosphere of a 
location. 

Video jukeboxes will probably not 
take the place of jukeboxes, but they 
could appeal to locations that do not 
have jukeboxes. Places that feature 
live shows could incorporate a video 
jukebox to be played when there is 
no entertainment. “People like 
action and they like live entertain- 
ment. A jukebox is usually just a 
filler, but a video jukebox could add 
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the action of live entertainment ona 
jukebox,” noted Schneller. 

Arcade locations could be prime 
targets for video jukeboxes. Arcades 
cater tO a young crowd, the perfect 
age for the video jukebox concept. 


Though a jukebox may not be 
accepted in aviv a video jukebox 


could very well do great. Video 
Music International has about 125 of 
its video jukeboxes on location in 
large arcades, parks, and pizza/ game 
combination places. The best loca- 
tions are high traffic where people 
come together for recreation and 
leisure,’ said VMI’s Dan Green. "I 
think there will be a great deal of 
demand for video jukeboxes.” 
There are several companies with 
a video jukebox—Rowe Inter- 
national, U.S. Billiards/ Video 
Sound, Video Music International. 
and Laser Disc Computer Systems. 
All the video jukeboxes operate 
on a video cassette tape (either Beta 
or VHS) except the Laser Disc Com- 
puter Systems video jukebox which 
works on a laser disc. The video 
jukebox operating on cassettes has 
two cassettes which enable one song 
to play while the other tape finds the 


“This is a new concept. 
We are working very 
hard to perfect the 
hardware—work out 


any problems we 
should encounter.” 


next selection. “With the tape 
system, there is a delay like you have 
when you try to find something ona 
cassette at home,” Green said. “Jack 
Millman of our company invented 
the Random Access feature which is 
a micro computer allowing quicker 
access and playback.” 

There are about 40 selections on 
each tape, and most companies send 
tapes about once a month to their 


customers. “After 60 days the 
emulsion on tapes tends to lose 
quality,” Green noted. ‘This neces- 


sitates changing tapes. If a customer 
wants to keep the same songs, he 
must order a new tape.’’ 

Ed Wiler of Rowe said that he has 
heard no complaints about the 
tapes tendency to lose quality. But 
Rowe also sends out new tapes every 
month so within that time there 
would not be any danger of deterio- 
rating tapes. But Wiler pointed out 
that if emulsion became a problem, 
it would be solved. ‘This is a new 
concept,” he noted. "We are work- 
ing very hard right now to perfect 


‘the hardware—work out any pro- 


blems we should encounter.’ 


Music selection 

Tape companies send out a new 
tape programmed with 
types of music. “We call it main- 
stream music, said Wiler. “Right 
now there isn’t enough of each cate- 
gory such as country/western, etc. 
But, first things first. By the time the 
System 1s perfected and off and 
running, then we can get down to 
the business of working on categor- 
izing the software, having one tape 
for each type of music. 

Each company’s tapes are coded 


various 
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to work only on that company's 
equipment. None of the companies 
believe that hardware will ever be 
uniform so that tapes can be inter- 
changeable. However, one spokes- 
man said itis possible that new com- 
panies could one day make tapes for 
all of the video jukebox manufac- 
turers, but this would be far in the 
future. 

Laser Disc Computer Systems 1s 
the only company that incorporates 
laser discs in its video jukeboxes. 
“There are advantages to using 
lasers in the video jukebox,” said 
President Bob Walker. “There 1s 
one employee here that won an 
Emmy award for his work with laser 
technology. People have been intro- 
duced to laser technology with the 
laser disc video games, but there 1s 
so much more they are capable of.” 

According to Walker, the picture 
and the sound are clearer, and there 
is no deterioration of their quality. 
"A laser disc can last a long time 
without any loss of quality,’ he said. 
“The quality of sound you get on a 


laser cannot be matched by a tape. It 
is also much, much cheaper to copy 
onto lasers than it is with tapes.” 
According to all the video jukebox 
companies, distributors have shown 
interest in the systems. “Distribu- 
tors have been calling us wanting to 
know when we will begin shipping,» 
Wiler said. “That is very encour- 
aging to uSs.- 
Wiler believes Rowe has several 
advantages in promoting its video 
jukebox. “First our reputation and 
our market share of jukeboxes 1s 
high—we are a well eps com- 
pany of jukeboxes,’ he noted. 
(According to Play Meter’s State of 
the Industry Survey, November 1, 
19835, p. 32, Rowe sold 66 percent of 
the new phonographs in 1983.) “But 
one of the biggest things in our 
favor is our distributor network. 
Some of our distributors are bigger 
than us! These distributors are 
geared to do business, and they are 
the ones who have the big operators. 
The backup on these video juke- 
boxes is extremely important. @ 


VIDEO 7 MUSIC 
ENTERTAINMENT CENTER BY ROWE 
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‘THE BEAR WAKES UP’ 


INNOVATIONS LEAD 10 


BRIGHT FUTURE FOR JUKEBOXES 


BY DAWN ADORNO 


uring the video boom years, 

some operators— primarily 

newcomers to the coin-op 
industry—invested heavily in video 
games and neglected the industry 
staples: pinball, pool tables, and 
jukeboxes. Many operators, how- 
ever, have always considered these 
basic pieces, particularly the juke- 
box, to be the backbone of the indus- 
try. 

With declining public interest in 
video, Operators are, once again, 
depending on industry staples to 
survive. 

“If jukeboxes have been in hiber- 
nation, says Ed Blankenbeckler of 
Seeburg, “watch out, because the 
bear is waking up.” 

Jukeboxes have been an impor- 
tant part of the coin-op industry for 
nearly a century. Thomas Edison 
invented the first coin-operated 
phonograph in 1895. But advanced 
state-of-the-art technology, along 
with increased production capabili- 
ties, has wrought many changes in 
jukeboxes since that first’ primitive” 
prototype which featured one selec- 
tion—Edison reciting “Mary Had a 
Little Lamb.” 

Play Meter spoke to represen- 
tatives from five major jukebox 
manufacturing companies: Lowen- 
Automaten, Rock-Ola, Rowe Inter- 
national, Seeburg, and Wurlitzer, 
companies instrumental in pro- 
viding the innovations that brought 
the jukebox from its early stages to 
today’s advanced models. 


Two of the major phonograph 
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companies, Seeburg and AMI (later 
Rowe/AMI), were founded shortly 
after the turn of the century. Each 
manufactured player pianos before 
entering the jukebox arena. Rock- 
Ola produced coin-op scales and 
countertop amusement games prior 


to the introduction of its Ma/ti- 
Selector phonograph in 1935. 
Wurlitzer, a U.S. manufacturer until 
1974, debuted its first jukebox in 
1934. And Lowen-Automaten, 
based 1n Germany, was a sub-manu- 
facturer for Seeburg before intro- 
ducing its own NSM phonographs. 

Jukeboxes produced in the 1920s 
and early 30s generally offered up to 
10 records merely played in sequence, 


customers had no selection 
options. But in 1935, Rock-Ola 
introduced the Mu/ti-Selector, a 12- 
selection machine resembling a 
large console radio. Wurlitzer pro- 
duced more than 20 models in the 
‘30s, including the P/O and the P20 
which offered 10 selections each. 

Some later phonographs featured 
16 and 20 selections, and in 1948 
Seeburg developed the first 100- 
selection jukebox. Seeburg’s 200- 
selection V-200 was introduced in 
1956, Blankenbeckler says, as a 
result of the proliferation of record 
companies and music released at the 
time. The Rock-Ola H7-Fi 120. pro- 
duced in 1957, also offered 200 selec- 
tions, as well as a dual pricing 
system for 45s and albums. 


and 
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Records were once stored hori- 
zontally, but the 78 RPM _ discs 
chipped easily. Seeburg incorpo- 
rated vertical storage in its units in 
1948. And in 1952, Rock-Ola intro- 
duced a new carousel type of record 
storage system in its phonographs. 
Today Lowen ts the only jukebox 
company to use the old style, original 
type mechanism, says Bob Lentz, 
director of sales. “We have vertical 
records with a horizontal mecha- 
nism.” 

Forty-fives replaced 78 RPMs in 
1950. Working in conjunction with 
RCA records, Seeburg was the first 
company to use the 45s ina jukebox, 
Blankenbeckler says. Another major 
Innovation, a jukebox which played 
both sides of a record, came from 
AMI, according to Roger Hendricks, 
vice president of Rowe Inter- 
national. Rock-Ola incorporated 
this feature in its Rocket Model 
1432 in 1950. 

Innovations in the jukebox indus- 
try naturally followed innovations 
in the recording industry. And a 
good sound system, of course, is 
crucial to a successful jukebox. 

The early jukeboxes featured 
monaural (one speaker) sound. 
“And with the early jukeboxes also 
came the problem of sound distribu- 
tion, Blankenbeckler explains. 
“Years ago, a jukebox had to be 
turned up loudly so that everybody 
in the place could hear it. People 
sitting next to the jukebox couldn't 
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carry On a conversation, and those 
seated 5O feet away couldn't hear the 
music. Seeburg developed a scienti- 
fic sound distribution system in 
1946, featuring ceiling or wall 
speakers to distribute sound evenly 
in the location. 

A similar problem in sound led to 
the development of the automatic 
volume control in 1952. Each record 
manufacturer recorded records at 
different volume levels. Without the 
automatic volume control. Blanken- 
beckler notes, some records played 
at low volume levels while others 
played loudly. The volume control 
system compensated by keeping all 
records’ volume at one level. 

The development of high fidelity 


and the improved quality of record- 
ings brought about changes in the 
jukebox in the early ‘50s. Seeburg 
introduced a high fidelty phono- 
graph in 1953, as did Wurlitzer and 
Rock-Ola in 1954. 

But high fidelity was soon 
replaced by stereophonic sound. The 
Seeburg V-200 stereo jukebox was 
introduced 1n 1957 and was followed 
by the Rock-Ola Tempo 200 and the 
Wurlitzer 2300 series in 1959. Rock- 
Ola’s Model 460, which appeared in 
1975, was the company’s first qua- 
drophonic phonograph. 


Classic designs 

“We've made tremendous strides 
In production of the phonograph 
technologically,” Bette Lockhart, 
executive vice president of Rock-Ola 
says, but the way our boxes look has 
always been extremely important to 
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us because its important to the 
customer. | 

And appearance has been one 
reason for the popularity of at least 
two of Lowen-Automaten’s phono- 
graphs as well. “The Prestige ES- 
160 is our most popular model,” 
Lentz offers, “because it has a clear 
front which enables customers to 
see the mechanism. Our 240-1 is 
also a popular phonograph because 
it has flashing lights on the sides and 
the bottom.” 

One of Wurlitzer’s design innova- 
tions was its wooden cabinets, which 
Carol Houghtby, sales manager at 
Wurlitzer's U.S. office, says has been 
imitated by other manufacturers. 
Wurlitzer's Mode/ 1015, which pre- 
miered in 1946, is still one of the 
companys most popular models, 
Houghtby explains, because of its 
bubbles produced in tubes filled with 
gas. In 1974, the company intro- 
duced the Nostalgia Model 1050, a 
replica of the 1946 model. The 
bubbles in the newer model, how- 
ever, are made by fluorescent lights, 
and the phonograph features 100 
selections. Wurlitzer produced 
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between 16,000 and 18,000 Nosta/- 
gia Models, which have also been 


popular, Houghtby adds. 


“Rowe's most popular jukebox 
was probably the Starlight,” Hen- 
dricks states. “It has an unusual dark 
and silver motif and flashing lights 
which pulse with the music. The 
Starlight was a very successful 
machine and is considered an indus- 
try classic.” 
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New products 
Lowen-Automaten currently pro- 
duces the NSM 240, a 240-selection 
jukebox, the Sate//ite, a 200-selection 
phonograph, and the Prestige which 
has 160 selections. “We also intro- 
duced the Sound Master Compact at 
the ASI show,” Lentz says. “It’s an 
upright, furniture-type model 160- 
selection phonograph which we are 
shipping to distributors in March.” 
Another new model, The City, Lentz 
says, will be released soon. It is a 
smaller phonograph with a_ see- 
through front and 160 selections. 
Rock-Ola is introducing its 200- 
selection Super Sound this year. 
(Our old boxes have been 160 for 
quite some time,” Lockhart ex- 
plains.) The Super Sound features a 
System 2 self-diagnostic system and 
centralized controls for the tech- 
nician. Things that can go wrong 
electronically can correct them- 


P 


selves,” Lockhart says. The jukebox 
also has a feature button which will 
play up to 10 of a location’s most 
popular hits. The machine keeps 
track of the selections played most 
often, and when a customer deposits 
enough money to play either five or 
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10 songs, he can press one particular 
button to hear that location's most 
popular tunes. 

“The Super Sound also has a full- 
range, true-to-life stereophonic 
sound—the best sound we've ever 
had in a box,” Lockhart maintains. 
Rock-Ola also manufactures the 
453, a small 160-selection unit. 

Currently, Rowe is producing the 
RI-5 (a 160-selection phono) and 
the R-&8 (200 selections), as well as 
a hideaway closet model that oper- 
ates with wall boxes. All of the com- 
ponents in the hideaway model, 
Hendricks located in a 
metal cabinet or a closet. The cus- 
tomer makes his selection from a 
wall box which could be placed in a 
booth or on a bar top. Rowe also has 
available the CPI-3 Console which is 
a tabletop height cabinet with a 
furniture appearance. 

At this writing, Ed Blankenbeck- 
ler and his associate Nicholas 
Hindman are in the process of 
making final negotiations in buying 
the assets of the Seeburg Phono- 
graph Corporation from Stern Elec- 
tronics (see related news story this 
issue), and the company plans to 
Introduce a new model in August. 

Wurlitzer’s latest models include 
the Teledisc, the Tarock. the Se 700, 
and the Diana.The Teledisc is egg- 
shaped with a clear plastic top so 
that customers can see the mecha- 


Says, are 


nism working. Itis set on casters and 
can be rolled around the room. “It’s 
run like a menu,’ Houghtby says. 
“The waitress rolls the Te/edisc to 
your table, and you tell her what 
songs you want to hear.” 

The. Tarock is constructed like a 
piece of furniture with different 
murals, including a hunting scene 
and an ocean scene, to go on the top 
lid. It is recommended for elaborate 
lounge locations or for home use. 
The SL-700, a new cream-colored 
jukebox, has a dark grill and visible 
speakers and ts outlined by pulsating 
purple fluorescent lights. Finally, 
the Wurlitzer Diana, which was 
introduced at the AMOA Show in 
November, 1s a 160-selection small. 
brown phonograph with glass 
screening. Houghtby describes it as 
“an attractive and cheerful piece.” 
All of Wurlitzer’s jukeboxes  pro- 
duced since October contain 200- 
watt amplifiers, and Houghtby 
notes that designs are becoming 
more current. 
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Video jukeboxes 

Rowe International is the only 
one of the five companies inter- 
viewed currently producing a video 
jukebox. It has just begun shipment 
on its video jukebox, which Hen- 
dricks says has received a lot of 
interest from distributors. The unit 
contains 40 video selections and 160 
record selections. “If the future is 
the video jukebox,’ Hendricks 
states, we are ready for it. We're 
still in the very early stages of pro- 
duction and expect that there will be 
Improvements in time—typical of 
what you would see in any maturing 
product.” 


Other companies say they have no 
immediate plans to produce video 
jukeboxes. “We've determined that 
more technology needs to be 
developed,” Lockhart asserts. “Rock- 
Ola is conducting some marketing 
and feasibility studies on what the 
public wants—not what we want 
them to want. Right now, it (the 
video jukebox) is a very expensive 
proposition, and the economy won't 
stand for it. We must develop the 
technology to bring the cost down,” 
she adds. 

~Lowen-Automaten is research- 
ing the idea now,” Lentz says. “But 
there are no plans to introduce a 
video jukebox in the near future. 
Eventually you'll find more and 
more video jukeboxes when the 
price comes down and the tech- 
nology 1s upgraded. Today, opera- 
tors are looking for a good phono- 
graph at a good price.” 


Industry future 

Whether the future of the phono- 
graph industry lies in video juke- 
boxes 1s uncertain, but manufac- 
turers agree that the future looks 
bright for phonographs. 

“After World War II,” Blanken- 
beckler explains, “taverns and bar 
locations grew like mad. By the mid- 
0s, approximately 8,000 operators 
were taking care of about 550,000 
phonographs. But then came urban 
renewal and the construction of 
interstate and four-lane highways 
which knocked out a lot of these 
locations and operators. During this 
shakeout, nearly 250,000 locations 
were torn down nationwide. That 
left 250,000 jukeboxes sitting in dis- 
tributors’ warehouses collecting 
dust. And approximately 3,500 
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Operators went out of business. 
lode, there are abowe 4,500 
Operators operating approximately 
300,000 phonographs. 

“The next decade should be a pro- 
lific one for phonographs,” he con- 
tinues. From 1973 to 1982, 150,000 
phonographs were built and sold in 
the United States. That means that 
half of the jukeboxes now on loca- 
tion are 10 years old or older. 
Replacement alone will stimulate 
the industry.” 

Blankenbeckler notes an 
increase in phonograph purchases 
in 1983, and says the trend ts con- 
tinuing. “I see only good things for 
the industry in the future. The 
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distributor overstock. 


phonograph hasn't increased much 
in price over the past 20 years. 
Operators have been able to bring 
the point of sale up to two plays fora 
quarter and some up to one play per 
quarter. When expenses do go up, 
operators make changes in the coin 
slot,” he says. 

Orher 
turers are equally 


phonograph manufac- 
Optimistic about 
the futiire of the jukebox. 

“Our U.S. office has only been 
open for eight years, but it wasn't 
until the last four or five years that 
we really made an impact,” Lentz 
“Lowen-America is now 
considered one of the up and coming 
companies. Wurlitzer’s Houghtby 
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says that the improvements that the 
company 1s making in sound and 
design are exciting. “We used to sell 
around 2,000 jukeboxes per year, 
she adds. “But this year we have sold 
more than that since the November 
show.” 

“Jukeboxes have served a very big 
purpose in the lives of many peo- 
ple,” Lockhart summarizes. “There 
are a lot of people whose only enter- 
tainment is at the corner or neigh- 
borhood bar—playing the jukebox, 
dancing, and playing billiards or 
shuffleboard. People will never 
allow music to be taken from them, 
and the jukebox is one of the least 
expensive ways to enjoy music.” © 
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Consumer Electronics Show 


Laser discs 


aren t in the home...yet 


By Roger C. Sharpe 
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ince 1975, | have traveled to Las 

Vegas every January and Chica- 

go every June to catch the sights 
of the electronics industry at the 
Consumer Electronics Show. In the 
beginning, video cassette recorders 
were just being introduced, and 
video games meant a variety of the 
earliest hand-helds and a few 
systems (Atari, Bally, Fairchild, and 
Magnavox's Odysseys). 

As for computers, there really 
werent any geared to home users, 
with this development seen as being 
something for future discussions 
long, long down the road. Audio 
equipment was the focal point as it 
had been for many years. 

But then things began to slowly 
change and evolve as I attended each 
new show. | witnessed the trans- 
formations that unfolded before my 
eyes, fascinated by the technology 
and its direction. Every six months 
there was something different and 
new which led this industry onward. 

Now, with the convention having 
just ended a day ago, I’m reviewing 
what I saw the past four days and 
how it relates to the coin-op busi- 
ness. 

Not so surprisingly, CES has con- 
tinued to grow with each new 
staging. More than 90,000 people 
attended and walked amid the 
exhibits in the mammoth Las Vegas 
Convention Center, along with 
booths in a new building connected 
and expressly built for this event 
and a related computer extravaganza 
called Comdex. More was to be seen 
In space at the Hilton, Sahara, and 
Riviera hotels as the industry 
expanded to other quarters, encom- 
passing hundreds of thousands of 


square feet. In fact, depending upon 
who you listen to, CES ts one of the 
largest, if not the largest, trade show 
held in the world. My aching feet 
and legs won't disagree with this 
appraisal. 

To say that this spectacle has 
become awesome and overwhelm- 
Ing 1s an understatement. 

Taken as a whole, it is a portent of 
the future, as well as further proof of 
what the present can be due to tech- 
nological applications and advance- 
ments. The response to products at 
the CES determines whether we'll 
see them on store shelves in the next 
few months. In many ways, it’s all 
decided at the CES over the course of 
a few hectic days which culminate 
the research and development done 
for months or even years. 


Separate markets 

When the lines were more clearly 
drawn separating coin-op from con- 
sumer electronics, there was less of a 
sense of urgency and curiosity 
regarding the potential overlap of 
the two industries. Each was going 
Its own way, although the home 
market was dictating change that 
bridged the gap between game 
rooms and living room entertain- 
ment. 

What has resulted, however, in 
the ensuing years is a much more 
complementary relationship be- 
tween the fields as arcade game 
development began to represent a 
fertile resource waiting to be used. 
Suddenly, it's not uncommon to see 
the likes of biggies from Mylstar, 
Centurit, Konami, Taito, Exidy, and 
so many others making their way 
down the aisles of CES. 


Sometimes there's a vested inter- 
est in keeping tabs on the happen- 
ings, with possible licensing efforts 
as a Way to generate new income and 
heighten the awareness of a corpor- 
ate name in the process. This situ- 
ation 1S easier to understand once 
you consider that the destinies of 
coin-op and home video, for the past 
few years, have been irrevocably tied 
together in the public's eye. 

Now, as we get deeper into 1984, 
the needs of both industries remain 
Intertwined in a tenuous marriage 
that demands new thinking. In fact, 
In many ways, we are once again 
seeing the reliance and dominant 
role of coin-op as the wedge to per- 
petuate the continued popularity of 
home computers. 

Interestingly, with all the media 
attention turned to Coleco’s Adam, 
IBM's PCjr, and the Commodore 64 
during the holiday season, this year’s 
show seemed to reflect a more 
realistic and cautious approach to 
the nurturing of the home computer 
market. Rather than blind hype pro- 
moting a sweeping embrace of 
anything with a keyboard as well as 
related products, the mood tended to 
be low-keyed so as to not risk burst- 
ing the bubble. Obviously, the lesson 
learned from the conventional 
home video game machines hasn't 
gone unnoticed. 

So as this segment of consumer 
electronics looks to a period of 
stabilization and a hoped for leveling 
off to develop industry standards 
and evaluate future directions, other 
product categories made their pre- 
sence known. If anything, Winter 
CES 1984 might well be seen, in 
retrospect, as a turning point for just 
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plain video. Although I had expected 
much more in the way of laser disc 
applications and models for the 
home, their absence was ably 
replaced by two important announce- 
ments regarding video cassette 
players. 


Zenith abandons format 

First was the startling revelation 
that Zenith 1s abandoning the Beta 
format, thus lending more credence 
to the belief that one standard 
(VHS) might rule this arena. After a 
valiantly fought battle for supre- 
macy in the field, the consumer has 
seemingly decided which shall con- 
tinue to be supported, although 
another development could per- 
petuate the chaos. This feeling 
stems from the exhibit of Kodak's 
new venture into the market with 
Kodavision, which showed some 
strength via the acceptance of this 
format by other manufacturers. 

Realizing that 8mm movies have 
suffered ignobly for the past few 
years due to video cameras and the 
accessibility to play home films on 
ones TV almost instantaneously, 
Kodak geared up to back a new 8mm 
video system (the handiwork of 
developer Masushita of Japan) that 
is, unfortunately, incompatible with 
either VHS, Beta, or any other video 
cassette format. This new system 
offers increased portability and 
hopefully, eventually, it will inter- 
face with models that have already 
gained a 10 percent market share. 

Elsewhere, audio in all forms, 
from the smallest portables to the 
most expansive and sophisticated 
systems, regained prominence in 
the market. Led by the quickly grow- 
ing category of Digital Audio Disc 
technology, this field looks to 
capture much of the headlines in the 
months to come, or at least until the 
Summer CES this June. 

With these two areas leading the 
way, the next product category 
which followed were home com- 
puters, an array of software crea- 
trons and peripherals as well as 
accessories that spanned almost 
every conceivable description. 

Some familiar mames, such as 
Atari, Coleco, and Adam, strived to 
keep their momentum going, 
although the companies’ urgency to 
leap out and grab attention was 
lacking this show. Instead, there was 
a sense of establishing some con- 


tinuity to existing products as well 
as any new releases. Atari once again 
emphasized the commitment to 
keep plugging along, displaying 
more complete support products for 
two systems unveiled last summer— 
the 6OOXL and 800XL. 

Meanwhile, Coleco, having weath- 
ered the storm of a less than success- 
ful fourth quarter when Adam 
became available, showed that this 
evolutionary system is still viable 
with a number of complimentary 
peripherals, as well as some imag!- 
natively packaged software that 
should ensure the potential growth 
of this product. 


Commodore audience 

As for Commodore, which has led 
the industry with the highly success- 
ful VIC-20 and Commodore 64, two 
new systems were announced—the 
C264 and C364. Attempting to 
appeal to a broader based audience 
of computer users, Commodore will 
reposition these entries to compete 
directly with Adam and the up- 
coming PCyjr from IBM. 

But, for the most part, with a 
dizzying array of software titles 
(many having very familiar names 
to coin-op people), as well as many 
new generation peripherals, the 
personal computer market is on the 
downside as it looks to stablize the 
chaos it has created for the past year 
and a half. Consumers still don't 
know what they should get if they 
want to enter the computer age. If 
this industry is smart, it will con- 
tinue to firm a base from which to 
Operate during the next year and 
then begin a much broader based 
assault in 1985. 

As for software and game titles 
for both dedicated systems (such as 
the VCS, ColecoVision, etc.) and 
more sophisticated computer units, 
the key was very definitely in the 
arcade arena. One of the best exam- 
ples of this was found in the Parker 
Brothers booth. Here is a company 
that entered onto the scene rather 
late and has managed to solidify its 
position via shrewd licensing agree- 
ments with the right companies and 
characters. 

Leading the display were the com- 
bined forces of Gyruss and Star 
Wars, with arcade models pro- 
minently displayed alongside their 
home adaptations. The latter, inter- 
estingly, was a joint development 
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with another software manufacturer, 
Imagic, and brings Atari's coin-op 
hit to America’s living rooms since 


Parker has the right to the Star 


Wars properties for however long 
they may reign and be available. 
Even with all the ups and downs in 
public popularity for home video 
game entertainment, it remains 
apparent that there is an undefin- 
able value to having some type of 
arcade tie-in. 

Besides the striking similarities of 
many titles to themes and _ play 
action weve seen in game rooms 
nationwide, many companies showed 
off their individual relationships. 
Take Epyx, an up and coming soft- 
ware house now run by Mike Katz 
who previously helped get Coleco 
into the limelight just a couple of 
years ago. This company was 
making a push with what it was 
calling “Arcade Classics,” a series of 
former coin-op efforts from Bally 
and Exidy (among them Seawol/f, 
Gun Fight, and Star Fire). 


Olympic game 

One entry of notice, only because 
of the recent success of Centuri 
Konamis Track G Field, was an 
Olympic-inspired game from Epyx 
which didn't look too bad, although 
the controls have to be improved to 
give it the same pizzazz as the coin- 
Op version. 

Moving over to Atari, the 
emphasis in software was definitely 
in the arcade area with one title, 
once advertised as the game you 
couldnt play at home, Nevzous, 
making its debut for just that pur- 
pose. Other standouts included 
some familiar Atari coin-op names, 
as well as the results of licensing 
agreements with Williams for Jowst 
and Rohotroz. 

Sega (remember it?) had an 
Impressive booth which, tnterest- 
ingly, also offered an Astron Belt 
arcade game for perusal, in addition 
CO adaptations ot Congo Bongo, Star 
Tree, and others for a variety of 
home systems. Whether this com- 
pany can still have an appreciable 
Impact in this market remains to be 
seen, since it may be a little too little 
and too late. But at least it was trying 
once again, having become a relative 
fixture at CES given its displays for 
the past three to four shows. 

Coleco, which really led the 


onslaught centuries ago (it seems 


PLAY METER, April 15, 1984 


HANTAREX 


Exclusively at 
Amusement Emporium 


Hantarex high reliability color monitors provide the following features: 


® 30% more clarity and contrast than all other competitive models. 

® Horizontal and vertical positioning with finger contro! potentiometers. 
® Interfaces with laser disc games. 

® Elimination of black level drift. 

® Approved by Underwriters Laboratories (19”). 

@ Available in 19”, 13”, or 9”. Vertical or horizontal mounting. 

® Accurate schematics. 

®@ Prompt availability of parts. 


SPECIAL 


Super Crystalate 
Pool Balls 


e Standard Grade 2%” Balls 

with 2%” Que Ball. 
e Only $29.95 Per Set in Lots of Six. 
e Stock #B4118 


S13 9935e AMUSEMENT EMPORIUM / 


TOLL FREE 1-800-525-7059 or 303-790-0885 _ 
Div. of Excelsior Enterprises, Inc., 6880 South Emporia St., Englewood, CO 80112 


49 


that long in retrospect), not only 
hyped the Adam computer system, 
but also showed off, in one corner, a 
rendition of Dragon's Lair.This was 
by no means the disc translation for 
which it has paid heavily, but rather 
a conventional video adaptation that 
wasnt too bad, but left much to be 
Imagined in comparison to the 
original product. We'll have to wait 
for possibly the next show to see the 
direction this company takes with 
either a home disc interface through 
Its Computer system, or some other 
arrangement for its promised home 
Errore, 


No laser systems 

In fact, if anything were a sur- 
prise, 1t was the dearth of laser disc 
or videodisc systems on display from 
any of the major houses. It could be 
that coin-op has so depleted stock 
that the companies didn’t feel a need 
to show off anything. But for those 
looking to see the impact of this 
format on the home industry, given 
the excitement already generated in 
the arcades, they will just have to 
wait to see what the future will bring 
for the next charge by this technol- 


CALL TOLL FREE 


800-227-5813 
IN CA 800-227-5814 
OR 408-625-5333 


50 


Ogy against the very formidable 
VCR and now 8mm entries already 
in the marketplace. 

Winter CES 1984 was somewhat 
of a letdown. I had expected some 
type of breakthrough such as 8mm 
Or some other variation, so this 
wasnt really anything special. 
However, I was disappointed by the 
lack of disc hardware on display, or 
even a semblance of interfaces to tie 
In personal comptuer systems with 
laser disc players for interactive 
home entertainment. This. will 
come, but when is anyone's guess 
given the industry's flaying about to 
tind some stability. 

In fact, the lack of general, overall 
excitement and interest in personal 
computers, not to mention conven- 
tional game systems, was something 
of a surprise. This area has most 
acutely fallen from the limelight, 
which might be the most healthy 
thing to have happened over the 
past three years. 

So, if you were frightened by the 
potential of an ever infringing home 
market, don’t worry for at least the 
next six months. Coin-op, by and 
large, is going to have the business 


and attention all to itself, for better 
or worse. What the home market 
can now Offer, if anything, is a way 
to keep specific products and titles 
alive a bit longer. 

And soit goes with the home elec- 
tronics/arcade manufacturers’ con- 
nection that enjoyed such remark- 
able success and growth together 
over the past few years. This isn’t to 
suggest that the same type of 


involvement can't once again exist 


in the future, but for now, |] wouldn't 
rely, or fear it, for at least the first 
half of 1984. 

With the arcade and coin-op 
industry, problems involve rapidly 
encroaching developments of legal 
decisions nationwide, as well as the 
growing disenchantment regarding 
the integrity of individuals in the 
business. In the home market, 
theres an urgency to once again 
draw support and popularity for 
hardware systems and software 
releases so that it can move ahead 
technologically without having to 
fear a lack of interest or return. 

It's not going to be easy for either, 
but that’s the way the new year 
seems to be heading. e 


‘Quality is Our 
Family Tradition’ 


HOFFMAN & HOFFMAN 


CARMEL-BY-THE-SEA CALIFORNIA 93921-0896 
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CRITIC'S 


By 
Roger C. 
Sharpe 


There's much to 


like about ‘Major Havoc’ 


Arcade games have lost much of their luster 
gained from all of the hoopla over the past few years. 
Now its business as usual, or at least as it once was, 
with even the new wonders falling on hard times. 

The lack of any real imaginative utilization of 
laser disc technology has put this temporary savior on 
hold, as companies vie to find the right complement 
of action, theme, and interaction to appeal to the 
remaining audience. The problem has been the 
redundancy of designs and applications, with Dragon's 
Lair and M.A.C.H. 3 still garnering much of the atten- 
tion. They are the comparison by which others are 
judged. 

This confusion and the lack of any universal 
parameters which might help manufacturers 
attempting this format, have caused the arrival of 
other viable entertainment forms that increasingly 
are making their way into locations swationwide. 
Leading the revival have been some exceptional, 
conventional videos, as well as the rebirth of long 
dormant giants such as pinball, shuffle alleys, gun 
games, and other novelty attractions, not to mention 
conversions. 

If nothing else, a much more realistic appraisal of 
what the marketplace can bear seemingly has replaced 
the “anything goes” attitude which generally pre- 
vailed for many years. Now, for the first time ina long 
time, we re beginning to see specialty products created 
for specific audiences. 

It shouldn't come as news that everything isn’t 
for everybody. The proof of this is Taito’s ingenious 
Ice Cold Beer and, now, Bally's Tapper, where both are 
aimed at an adult player in a tavern location. This can 
mean anything from a college campus hot spot, to an 
Inner city setup where coin-op entertainment can 
mean more than just a jukebox, pool table, and 
cigarette machine. 


Elsewhere, players are beginning to show their 
willingness to experiment. Admittedly, conventional 
video still leads the way, with many of the recent 
classics continuing to show strength, but increasing in 
prominence are such novelty items as Exidy’s 
Crossbow and other gun games, along with Skee- Ball 
and similar previously considered formats. Pinball 
also gains in prominence as a unique art form. 


“Blind” buying 

To put all of this into perspective, the new year 
has been marked by a greater reluctance of operators 
to blindly purchase everything in sight. Where once a 
distributor's push might have helped sell a game, 
convincing customers that a machine is a wise invest- 
ment today is far more difficult. 

Just look at the apparent failure of so many disc 
games to attract widespread distribution—Bega’s 
Battle, Astron Belt, Cliff Hanger, and Laser Grand 
Prix. Even Simutrek’s dropping out with its Cube 
Quest confirms that just being a disc isn’t enough to 
ensure a following. If anything, these hoped-for quick 
solutions have cast a pallor on disc-based games. 

An NFL Football may have a slight edge with its 
built-in tie-in and recognizability, but when it comes 
to play mechanics and interaction, not to mention, 
control and involvement, it falls far short as anything 
more than an expensive novelty. With Goal to Go, 
although the amount of player control is considerable, 
the machine's cosmetics and visual effects, such as the 
weak production values of the images on screen, may 
destine it to a short life cycle. Interestingly, if more 
had been done in the area of those intangible effects, 
Stern could well have had a unique property with 
appeal that would have carried it through. 

The length and uncertainty surrounding the 
negotiations between Bally and Williams, which, as of 
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this writing, recently fell through, have severely 
dampened the prospects, at least for the near future, 
of Williams ever again being thought of as a viable 
contender. The potential of Star Rider as an evolu- 
tionary breakthrough in laser disc design and game 
play has suffered an almost two month delay tn 
getting into the marketplace. 

We saw the early falling from grace of Blaster, 
not to mention the immeasurable effects on a proven 
winner in Frepower Il. Add to this the company s 
other products, such as the innovative Rat Race, 
previewed at AMOA, as well as a solid shuffle alley, and 
its no surprise that Williams has a long way to go 
before it can depend on the strength of a machine as 
being enough to get it a fair shake. 

Waiting in the wings, however, is the eagerly 
anticipated creation from Steve Ritchie. This design 
talent turned Williams’ pinball fortunes around when 
he brought us Flash with its standout light and sound 
effects. The one thing that 1s known by this writer is 
that the upcoming effort promises to introduce a new 
hardware system not yet seen in coin-op, as well as 
some involving graphics, effects, and game play. 


Tragic loss 

Elsewhere, the coin-op industry 1s once again ina 
state of shock and mourning with the sudden passing 
of a very special human being. Don Osborne seemed 
to always symbolize the vitality and energy of Atart. 


His death is a tragic loss, not only for the company, but 
also for the industry. My personal sympathy goes to 
his family, friends, and associates. . 

Life still goes on, despite setbacks which occur 
and have us think and stop for the moment. In coin-op 
the rapidly approaching double-barrel attack of back- 
to-back trade shows tends to splinter and diffuse the 
industry, leaving much to be desired as to what, if 
anything, 1s in the best interests of the business. 

The staging of a major event in February 1s much 
too soon after the annual fall extravaganza to have any 
benefit. This ts especially true for manufacturers who 
don't have enough time to produce new equipment in 
so short a span. New equipment would be better left 
to a March or even April event which would space 
product introductions in a much saner manner. 

As for the March AOE, will it have the same 
impact and usefulness it once enjoyed? It’s previous 
success is undoubtedly threatened, although each 
industry member must decide for himself which show 
to attend. I strongly favor the latter convention, not 
only because it was the first to capture a niche for 
itself, but because it seemed to take timing into account. 
More physically-involving games should highlight 

the AOE due to Konami/Centurt's success with Track 
& Field, as well as the physical involvement of 
Crossbow and Great Guns. 

It's time to move on to the lastest games. All 

share a reliance on basic principles regarding game 
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play and themes, which should say a great deal for any 
trends or design directions so far in 1984. 


Atari’s Major Havoc 

At a time when most discussions concern the 
positives and negatives of laser disc machines as well 
as the general health of the industry, in terms of game 
design, not much has been made of the breakthroughs 
in conventional videos. At one time, raster and vector 
graphic treatments competed head-to-head for 
supremacy, but the former pulled out ahead due to the 
success of some excpetionally popular models. 

Where raster graphic games broke away from 
the pack was in this technology's capability of giving 
much more dimensionalized and detailed characters, 
not to mention overall screen scenery and form. 
However, vector games have never really left the 
scene, although the number of machines has dimin- 
ished considerably in recent years. One company that 
appears committed to the art is Atari, which gained a 
great deal of success with Star Wars. Now it’s at it 
again with the adventures of Major Havoc and a 
multi-phase challenge that also introduces a new 
cabinet design. 

PLAY: With dual button controls and a dis- 
tinctively shaped roller control that glows a bright 
yellow in the middle of the dark panel, players must 
maneuver Major Havoc through many conflicts. This 
central character is the lead clone who heads a band of 
duplicates with the Three Musketeer-inspired motto 
of ‘created all from one, one from all.” The actual screen 
surface of the game is divided into different sections, 
and play begins with use of a tactical scanner that 
ofters not only obstacles, but also messages and some 
play ups. In addition, this area is also used for what is 
being billed as the first video “game within a game,” 
since players can try their hand at a mini-version of 
Breakout, just before the start of the second level, with 
the possibility of gaining a bonus life. 

In the second wave, players find themselves in a 
~Catastrofighter” fending off advancing enemies in 
space. From this point, the action shifts to landing the 
craft on the dreaded Vaxxian Space Station at the 
approximate spot before the player can leave the ship 
and venture into a heavily guarded maze. Arrows 
point the direction Major Havoc must take within the 
time limit. 

Survive and escape this phase and it’s back into 
the craft and some maneuvering through space mazes 
and layouts before the scenario repeats itself again, 
Increasing in difficulty and danger the farther a player 
continues. 

ANALYSIS: The storyline of Major Havoc has 
been well developed, giving players a sense of pur- 
pose. What's nice is that the scenarios are familiar to 
almost all video game players of the past few years 
with the space battle portion being a fast-paced slide 
and shoot, or an opportunity to not just fire away, but 
delicately maneuver through configurations of bar- 
riers floating amid the stars. 
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As for the maze, the perspective of having the 
leaa character find his way down and around different 
corridors has been well-conceived with its inclusion of 
electrified walls, deadly robots, and rapidly moving 
fireballs. 

Besides the nice touch of arrows pointing where 
to travel, little “O’s” dot the way as a means for Major 
Havoc to replenish his oxygen supply. But if the 
Major can’t make it, the visual of his dissolving into a 
dim skeletal frame is almost worth the price of 
admission. Add to this the extra Breakout game, 
and it’s easy to see that there’s almost something for 
everyone in a machine that takes full advantage of its 
programming power, as well as its use of multiple 
screen displays. 


GRAPHICS: Atari has done some remarkable 


effects with vector graphic machines, including Star 


Wars, Tempest, and many others. Now you can add 
Major Havoc to the list since it takes full advantage of 
the capabilities of this technology by unfolding a 
universe that has real substance. Even the enhance- 
ment of color adds to the effect of a very tightly done 
effort. 

PROS & CONS: There's much to like with the 
adventures of Major Havoc if players are willing to 
take part in a full-fledged challenge. One problem, 
however, is that the game has such diverse elements 
to it which stretch a person’s range in mastering the 
movements and firepower of a craft in space, as well as 
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landing a ship and then racing through a maze. Each 
episode is rich and meshes together nicely. 

But are players today willing to test this need for 
multiple skills? That's the question which will deter- 
mine Major Havoc’s fate. The machine offers enough 
subtleties to capture a dedicated following which will 
go back time and again to refine and modify their 
strategies at any location. 

RATING: | like Major Havoc, although I realize 
it has extremely defined play value which won't 
appeal to the broadest based audience. However, here 
sits another possible sleeper, given what's happening 
elsewhere in terms of product development. We'll go 
with a solid ###'. 


Bally Midway's Spy Hunter 

If the hope for Major Havoc ts that it can build a 
following based on the incorporation of some familiar 
themes, so too might the same be said of this sit-down 
or upright model from Bally Midway. Driving games, 
led by the success of Pole Position last year and Turbo 
the year before, seem to have experienced a rebirth, if 
in fact they ever really left the fray. 

Here is one motif which has become a video 
game staple. The driving games that made an impact 
improved on the basics and added new wrinkles, 
whether in game play, action, or in different graphic 
treatment. 

Spy Hunter has everything going for it cosmeti- 
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cally and then some—especially in the sit-down 
version. The musical background is reminiscent of the 
Peter Gunn theme from those golden days of tele- 
vision or, for those who followed the cartoon shows, 
the opening track of Courageous Cat. Added to this are 
some very fine-tuned graphics, as well as solid sound 
effects that embellish the action on screen. 

Players are behind the wheel of a high-power, 
high-speed vehicle that must avoid or destroy any 
enemy spy cars that stand in the way. The majority of 
the action is pure highway maneuvering and a race to 
stay ahead, although some other touches have been 
added. The main spy hunter car is equipped with an 
array of weapons and defenses such as dual machine 
guns and the ability to lay down a smoke screen or oil 
slick. Plus, an often handy equipment van appears at 
various points which players can use to drive their car 
up and into as a way to briefly stop the action and 
replenish supplies. 

Besides offering a straightforward highway 
pursuit, Spy Hunter also gives players the opportunity 
tor water-based chases in yet another fully-equipped 
mode of transportation that tends to break up the con- 
ventional play. In addition to this, special vehicles can 
slash the spy hunter's tires while, overhead, a heli- 
copter poses a threat. 

Based on time, players are awarded points, as 
well as extended play, tor destroying enemy vehicles 
and for how far they're able to travel. Except for some 
noticeable nuances in presentation and execution, Spy 
Hunter isnt that remarkably different compared to 
other past driving games. 

However, there is something compelling about 
the fundamental action which is drawing players to it 
at locations that are just now beginning to feature the 
early production models of the game. Maybe the 
timing is right for this addition, as well as the 
receptivity of the players. Anyway, the initial returns 
have been a surprise, and we'll go with a ###. 


Exidy's Crossbow 

When I first saw this game at AMOA,I wasn’t 
only impressed by its rich graphics, but also by the fact 
that it is a good old-fashioned arcade novelty piece. 

Given the relative state of the industry back in 
late fall, as well as now, in terms of needing to offer 
more diversified products to a generation of players 
grown weary of the same old video games, Crossbow 


is an obvious breath of fresh air.With extremely 
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colorful and well detailed visuals on screen, the game 
can be seen as an evolutionary advancement i in tech- 
nology that is enhanced by the fact that Exidy decided 
to go with a gun game-type format. For this alone the 
machine will stand out. 

Add in an eight-screen adventure, and Crossbow 
has the makings to be a steady performer for the 
coming months. Players are presented with a strong 
storyline and the need to protect a cast of characters 
from a variety of obstacles and enemies as they 
proceed past imaginative settings, picking up treasure 
at various points. 

Crossbow is definitely an attention-getting piece 
with very strong visuals and a more physical feel 
thanks to the use of the firing stock and barrel. Here’s 
one game that should benefit by this willingness of the 
audience to broaden their scope. 

Exidy should enjoy a good run with this machine, 
depending upon its price to the distributor and, ulti- 
mately, the operator who will have to pick up part of 
the tab for the new technology. Well go with a solid 
HHH) for a game that isn't going to blow anybody’s 
socks off; it's going to be there—able to deliver a 
consistent level of earnings for those locations which 
don't bury the game ina video line and have the right 

clientele to give it the attention and play it deserves. 


Bally's X’s & O’s 

With pinball enjoying a resurgence of sorts, 
manufacturers mostly have relied on resurrecting past 
designs and themes where the emphasis had been on 
basic play principles. Whether using cards, pool, or 
some other recognizable motif, the latest models 
have offered fairly direct playfields and scoring 
potentials so as not to risk intimidating a new 
generation of players. 

Thankfully, all the tumult and overreaction to 
double-level playfield designs and other more esoteric 
programming nuances have now given way to the 
precepts of what makes pinball pinball. It’s an intan- 
gible quality best described by the need for an indivi- 
dual to feel a sense of accomplishment and control 
over the machine. If the “steak” has some “sizzle” 

(such as 1s the case with Firepower II), so much the 

better. But more than anything else, solid playfield 
layouts are going to be the answer in this growing 
period. 

Enter into this fray Bally's newest flipper which 
brings back an old standby not seen since the days of 
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Williams’ OXO. Here we have a fairly symmetrical 
board from mid-field on down, while the upper 
portion features some deviations from more con- 
ventional designs. Basically, the challenge ts to fill out 
a tic-tac-toe board in the middle of the field with the 
appropriate X's and O's depending upon which value 
is lit, corresponding to three banks of stand-up targets 
at the left, center, and right—each offering three 
targets to shoot for. The angles of this design are 
reminiscent of Bally's Mystic, while the bottom brings 
into play a collect bonus hole at the bottom right, 
similar to the setup on the company's Vector, and a 
left side with a dual lane configuration that was once 
found on Skateball, Fathom, and others. 

The top moves away from the standard lane 
arrangement with a little bank of three drop targets 
and a small flipper on the right that supplies some of 
the same action found at the top of Mr. G Mrs. Pac- 
Man, along with a center of three thumper bumpers 
and a left side that offers a long outer lane and two 
shorter ones just to the right. 

The play of X's G O's is really flipper dependent 
if a player hopes to gain any values since the place- 
ment of the center target bank, for all intents and 
purposes, cuts off any interaction with the bumpers. 
And even the access beyond this central point at the 
left or right 1s rather uninspired, especially for the 
novice, leaving, effectively, only half the board to deal 
with. 


There are special bonus hold-over values for 
finishing off a tic-tac-toe board, as well as some multi- 
plier possibilities, but a player really needs to get ona 
roll to even tap this area, let alone take full advantage 
of it. For this reason alone, there's a great deal of 
wasted area at the top right and also at the left, where 
the rebounding of the thumper bumpers really doesn't 
mean too much since it only provides a way to propel 
the ball, infrequently, into the deadness of the left side 
lanes and metal forms. 

Unfortunately, it only takes a few plays to reveal 
the game's design flaws, thus restricting viable shot 
options from either flipper to much shorter range 

targets. It probably won't be enough to warrant X's G 
O's a loyal following of any consequence, except in 
pinball-poor and pinball-deprived areas where there 
isn't much else to compete against. However, put this 
model up against many of the current flipper games, 
or even some of the golden oldies, and it’s destined to 
get lost in the crowd. 

I would like to see pinball gain some measure of 
credibility in today s marketplace, but it will take more 
than X's G O's to ensure even the remotest of returns 
by players of all caliber. Conceptually, this game had 
the superficial potential of tapping a responsive 
nerve, but in execution it falls far short of the mark. 
Well go with a ## and nope for better days whether 
the ideas are or igi i) or something that owes its 
existence to a previous era of design work. % 


JACK’S AMUSEMENT 
COMPANY 


has two locations ready to serve you! 


* ARKANSAS * 


310 Strong Highway 
El Dorado, Arkansas 71730 


501/863-5600 
Jack Ethridge, President 


FOR FACTORY-AUTHORIZED 


SALES & SERVICE, 
CALL JACK’S! 


* TEXAS * 
4019 Avenue ‘A’ 
Lubbock, Texas 79404 


806/762-6283 
In Texas, call toll-free: 800/692-4208 
Mel Harp, General Manager 


“We're large enough to serve you & small enough to appreciate you.” 
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FRANK’S 4 
CRANKS 


By 


Seninsky 


Frank “The Crank” 


‘The Crank’s’ outlook 
remains the same 


In the March 1 issue (p. 64), I pre- 
dicted there wouldn't be much to see 
at the ASI Show, but I hoped that | 
would be wrong. Very few operators 
attended the show, leading me to 
believe that they either didn’t ex pect 
to miss much or simply couldn't see 
paying for a show in these depressed 
times. However, there were some 
games and kits that will help carry 
we survivors through 1984. 

| received a few Space Ace games 
before the show so it is obvious that 
this game leads the pack. It is the 
only laser game that even deserves 
mentioning, although some feel 
Williams’ Star Rider is worthy. If 
you can afford to upgrade your 
Dragon's Lairs, the Space Ace kit is 
tor you. If you don't already have the 
new commercial disc player in your 
Dragon's Lair, just make sure that 
you get the kit with the new player. 
The old players, even if you have 
been able to keep them running, will 
not last much longer. I’ve made sure 
that all my Dragon's Lair and Space 
Ace games have the new player. 

For those who were lucky enough 
to get the new players with your 
Dragon's Lair and placed your order 
tor the Space Ace kit months ago 
when the “futures” price was avail- 
able, I commend you for your good 
judgment. Even purchasing a dedi- 
cated Space Ace now isn’t a bad 
investment. I feel that by the 
AMOA, Cinematronics will have 
another kit for Space Ace and I'd buy 
my future now. 

Due to the overwhelming success 
of Track & Field, there were many 
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sports themed games. Taito’s 10 
Yard Fight impressed me—I ordered 
10. The first time I played the game I 
didn’t get into it because a few key 
items were left off the instructions. 
This may be why the game is not 
getting the attention it deserves. 
Jim Johnson of Taito showed me 
how you can “wriggle” from the 
grasp of tacklers by rotating the joy- 


stick 1n a counterclockwise or clock- 
wise motion as you maneuver your 
runner up the field. This is a great 
feature. The human players even 
move their bodies as they rotate the 
joystick, and this draws attention to 
the game depending on who plays it. 

Nintendo showed a few dedicated 
sports games: Punch Out/!! (a boxing 
game), a skill tennis game, and in a 
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few months, a baseball game. Of the 
three, the tennis game system drew 
the most attention. Actually Larry 
Holmes drew most of the attention 
in the Nintendo booth, and unfor- 
tunately he won't be there to sign 
autographs when and if I purchase a 
Punch Out!! and put it on location. 


Tag Team, a wrestling game, was | 


shown by Data East. This game 
looks promising. 


Kits 

There were many kits shown to 
further prove that 1984 will be 
known as the ‘year of the kit.” I was 
very pleased that Atari came out 
with a Major Havoc kit that goes 
into Tempest and Space Duel. This 
came as a surprise because I had all 
but given up on what to do with all 
my Tempests and Major Havoc isan 
excellent game. I was also told that 
Atari 1s coming out with a kit for 
Missile Command this spring, but it 
wouldn't comment on its name or 
type of game. Let’s hope that it’s a 
good kit. 

Millipede is also available as a kit, 
but I don’t recommend buying it. 
Millipede is certainly a great game, 
but you can purchase a used 
Millipede for just a little more than 
what the kit is going to cost. The 
Millipede kit is for Dig Dug, 
Kangaroo, Arabian, and Food Fight. 

Taito showed its Tin Star kit (a 
game like Gun Fight but the cowboy 
can rotate his arm 360 degrees, 
move around the screen, and travel 
from scene to scene making it more 
interesting). My only problem with 
the kit 1s that Model | must go into 
Jungle Hunt, Jungle King, Alpine 
Skt, Wild Western, or Front Line, 
and I don’t have any more of these 
games left because Elevator Action 
was and still is a top game. Luckily, 
for a bit more cash, Taito is making a 
Tin Star that goes into Qix so | 
ordered it that way. I didn’t convert 
any of my Q7x games because 1 knew 
that Taito would eventually produce 
a good kit for them. 

Other noteworthy kits were Uni- 
versal’s Mr. Dol!’s Wild Ride and 
Nova 2001, Midway’s Up & Down 
for Zaxxon and Frogger, Interlogic’s 
Pandora’s Palace, Konami's Time 
Pilot 84, Wico’s Champion Baseball 


2, and Alway’s Dr. Micro and 
Popper. I'll keep you posted on test 
reports. 

All these new kits are untested by 
me so | won't comment on which to 
buy. I still feel that Elevator Action 
and Mega Zone are good solid pur- 
chases even in light of all these new 
kits, 

Williams didn’t exhibit at the ASI 
but, in speaking with Sales Manager 
Larry Wilson, the company looks 
strong. Williams will enter the kit 
market with Mystic Marathon, a 
sports oriented game for Robotron, 
Joust, Moon Patrol, Make Trax, or 
Sinistar, and a Blaster kit. Its new 
pinball, Laser Que, is a_ back-to- 
basics Alien Poker-like game. 

Also in the works are Turkey 
Shoot (a rifle game), an update 
version of its famous baseball game, 
and a mechanical game in the $1,000 
range that should delight the opera- 
tor. Williams is also planning to do 
something with the Rat Race game 
concept but hopefully with a much 
better game. 


SERVICE TIP 
CLARIFICATION 

In the March 15 issue, page 60, it 
was not stated clearly as to where 
the jumper wire should be soldered 
for the Pac-Man speed-up modifi- 
cation. Connect the jumper from pin 
12 of the top of the video RAM 
addresser board TO pin 11 of IC 8C 
(74LS874) after cutting and lifting 
pin 11 8C away from the trace of the 
PC board. Do not connect to the 
trace of the PC board at location 8C. 
I hope this clears up any problems. | 
must have received more than 100 
calls on this column. 


Chexx update 

Figure 1 shows the two sections 
where ICE has beefed up its hockey 
players. I received a set of these 
players about a month ago and none 
have broken or bent during the four- 
week test period. Chexx is still doing 
well so I recommend getting the 
new players as this game will most 
likely be around for years. 

Player Changes: Until January 
1984, all the players were made of a 
nylon resin material which had the 
properties required but reacted 
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"1984 will be known as the ‘year of the kit.’ ” 
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unfavorably to temperature and 
humidity changes. This caused 
breakage problems. A new plastic 
resin material is now used whichcan 
withstand temperature and humidity 
conditions much better. 

As shown in the figure, the thick- 
ness of the stick shaft has been 
increased which will spread the 
stress more evenly. In addition, the 
thickness of the leg has been 
increased as well as the internal 
metal shaft that runs into the leg 
connection. This new design should 
virtually eliminate players breaking. 

Gear Modification: In August | 
reported that the width of the clutch 
was increased by .011” from .300” to 


311”. The increased clutch width 
increased the tightness of the mesh 
between the two gears in the gear 
box. Since the introduction of this 
mold change, gear strippage has 
been substantially reduced. 


Goalie Block Modification: In 
August 1983, a molded crimp was 
added to the goalie block assembly 
assuring that the goalie shield stays 
in place and does not fall out. 

Puck Ejection Modification: 
The location of the puck eject 
sensors was changed in December 
1983 to provide a more reliable ejec- 
tion system and to decrease the fre- 
quency with which the puck would 


not fully eject. This location change 
has greatly improved the overall 
operation of the game. 

This should bring you up to date 
on Chexx. Iam still running Chexx 
on 50 cents and still doing about 
$150 a week, after almost a year on 
location. Even if the revenue 
decreased, I still have the option of 
dropping the price to 25 cents and 
getting at least another solid year 
out of the game. 


Send those service tips to me at 
Alpha-Omega Amusements & 
Sales, 3 Coral St., Edison, NJ] 08837. 
Telephone: 201/738-1800. 


As always...keep cranking. e 
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“Frank’s Cranks” Service Tips 


Company 
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Return to Frank “The Crank” Seninsky, Alpha-Omega Amusement Inc., 
3 Coral Street, Edison, New Jersey 08837. 
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Frank Seninsky and Play Meter are sponsoring a contest to find the best service tips for our readers. 


Each review will feature the two top service tips received. From the 40 chosen during the year, the 
authors of the best three responses (most helpful and most ingenious) will receive a free one-year 
subscription to Play Meter magazine. 
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By 
Bill 
Kurtz 


OUR ‘CADES 


Odds and 


from a writers notebook 


few random thoughts about 
arcades and the games in 
them: 

Joysticks are the hot player 
control device now. Trackballs are 
OK too, but players are tired of 
games that are controlled by just 
pushing buttons. 

No matter how big your “No 
Food or Drinks Allowed Inside 
Arcade” sign 1s, everyday you always 
catch one or two people witha can of 
pop or eating a candy bar. 

It probably won't be too long 
before those PTA parents claim that 
the lasers in laser disc games will 
destroy their children’s eyeballs. 

Chexx hockey 1s liable to start a 
wave of patriotism among Ameri- 
can teenagers. Besides the game 
playing the national anthem, I’ve 
seen a few arguments between 
players because no one wants to be 
the Russian team. 

I really like Bubbles. 1 think it’s 
too bad that the game never caught 
on. 

Arcades have an incredibly low 
personnel cost compared to most 
other businesses. It only takes one 
attendant to watch a 2,500 square 
foot game room, but it would take 
three or four employees to staff a 
retail store of the same size. 

Manufacturers should come up 
with arcade game coin mechs that 
accept nickels, dimes, and quarters, 
like the ones used in candy and pop 
machines. That way, game prices 
could be raised without merely 


doubling them. 


Dollar coins 

I think I’m the only person in the 
world who still carries around Susan 
B. Anthony dollar coins. Whenever I 
find a pinball with a dollar acceptor, 
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ends 


I use the coins, which must drive the 
Operators crazy at collection time 
when they find them in the cashbox. 

Home video games will never 
replace arcade videos, just as cable 
TV will never replace movie the- 
aters. Arcades are today’s teenage 
social arenas, just like street corners 
were years ago. 


Home video games 
will never replace 
arcade games, 
just as cable TV 
will never replace 


movie theaters. 


Now that Bally Midway has 
bought Sega/Gremlin, will we see 
new games manufactured by Bally 
Midway/Sega/Gremlin? 

What happens to your old laser 
disc when you buy a conversion kit 
for a new laser disc game? 

What happened to Professor Pac- 
Man? 

Token counts never exactly match 
the dollar count. Somewhere along 
the way, things always get thrown 
off, but it’s next to impossible to find 
out what happened. 

More manufacturers should make 
videos with programmable attract 
modes where you can write in a 
personalized message, the way 
Williams does on its games. And 


more operators should take advan- 
tage of this feature. 


Talkies 


There should be more talking 
games around, especially the kind 
that sound like human voices, like 
Pole Position and the Star Trek 
video. The narrator and Princess 
Daphne in Dragon's Lair have good 
speech effects but it’s really too bad 
that all ol Dirk the Daring does ts 
grunt a lot. 

I expected the Midway Journey 
video to be a hit game, mainly 
because of the graphics, which I still 
think are fantastic. 

It could be that more people are 
watching video games these days 
than playing them. “Starcade,” the 
TV video game show on WTBS 
channel 17, is now on every weekday 
—twice a day! 

Even if your arcade sells 10 tokens 
for a dollar, you still find foreign 
tokens in your machines from a 
game room that sells four for a buck. 

Its embarrassing to drop a 
quarter into a new video game and 
see the Game Over’ light after only 
30 seconds and 3,200 points. It’s 
even more embarrassing when an 8- 
year-old kid steps up to the same 
game right after you leave and 
scores 114,000 points. 

I've always wondered who writes 
the music for video games, like the 
short songs that play during the 
cartoons between screens on Pac- 
Man and Ms. Pac. Some of the tunes 
are really kind of catchy, especially 
the background music on Jungle 
Hunt. 

And finally, a prediction: 

1984 will be the year of the laser 
disc game. (How's that for a safe 
bet?!) e 
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Big, Dad wolf 


Sigma Enterprises, Inc. of Tokyo, 
Japan, will start distribution of its 
two new video games, Scion and 
Akazukin, introduced at the NAO 
Show in March. Each is available in 
upright or table models and as con- 
version kits. 

Akazukin is the Japanese name 
for Little Red Riding Hood, and this 
game contains all the elements of 
the famous story. The player, the 
“hunter,” shoots the wolves and 
other creatures that try to attack 
Akazukin on her way to her grand- 
mother's house. A left/right joystick 
and firing button allow maneuvering 
and shooting. Each wolf hit earns 
players 100 points, a red wolf or bee 
200 points, and an attacking fish 500 
points. 

If Akazukin can pick a flower 
safely, 1,000 points are added. 
Getting her successfully to her 
grandmother's house earns a new 
game plus bonus points. Adjustable 
programs allow for an additional 
Akazukin to be won if the player 
gets 20,000 points (adjustable), or 
the game will end if the player 
permits three Akazukins to be 
killed. 

Scion 1s the second release in a 
space drama series. The earth has 
been occupied by aliens for a long 
time. They surround the earth and 
prevent human beings from regain- 
Ing It. 

The player controls the eight-way 
joystick to scramble with the aliens, 
to fire attacking alien fighters by 
beam gun, or to dodge them. (There 
are 26 kinds of enemy attacks.) By 
using Crasher bombs,” the player 
destroys part of “Crystal Heaven” 
(the barrier around the earth) called 
“Energy Block” and the aliens’ head- 
quarters Sio-Crystal” to recover the 
earth. 

The player gets points for each 
alien's spaceship destroyed. Five 
hundred points are awarded for each 
Energy Block destroyed. A bonus of 
1000 points is awarded when a 
phase is cleared or when one Sio- 
Crystal is destroyed. When the 
player's ships are all destroyed, the 
game IS over. 


PLAY METER, April 15, 1984 


Kings of Steel debuts from Bally 
Midway as a four-player pinball 
game. In the new tradition of Ezght- 
Ball Deluxe and X’s & O’s, Kings of 
Steel is an up-to-date version of the 
popular playing card theme. 

Multiple skill shots make Kings 
of Steel a pinball player's game. 
Sequencing drop targets for com- 
binations, tunnel shots, saucers, roll- 
overs, and a center target feature all 
challenge the player. 

Kings of Steel features graphics 
of dueling knights and playing cards. 
And the sound package accents and 
adds the finishing touch to the 
game. 
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Fill ‘er up 


Bally Midway introduces Root 
Beer Tapper, a new version of its 
Tapper video game. Designed for 
arcades and non-adult street loca- 
tions, Root Beer Tapper has all the 
features of Tapper in a new soda 
fountain motif. 

The object of the game is to serve 
customers frosty mugs of root beer 
from four different taps. High 
resolution graphics and expanded 
memory give Root Beer Tapper four 
different screens, a bonus rack, and 
colorful characters ranging from 
cowboys to space aliens. 
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Pin ‘em down 


Data East USA, Inc. announces 
Tag Team Wrestling. 

Available in dedicated PCB 
upright machines, the new game 
pits the player against the formid- 
able “Mad Mauler’ team. At the 
start of the game, the four com- 
batants disrobe as the announcer 
introduces the teams to the roar of 
animated spectators. The action 
starts quickly as the Mauler circles 
the ring in preparation for the game 
player's joystick-controlled attack. 

The first objective 1s to move the 
joystick to grab the opponent while 
his arms are down. Continuous stick 
movement changes the holds of the 
wrestlers. When ‘attack’ appears 
on the screen, the player has three 
seconds to select one of 12 separate 
moves such as “Drop Kick,” “Pile 
Driver,’ “Cobra Twist,’ “Karate 
Chop,’ “Straight Jab,’ “Rear Drop,” 
etc. Certain moves work best against 
each opponent. 

When a combatant is thrown 
down, the player can use a second 
pushbutton to attempt to pin the 
man while the fast-moving referee 
counts ‘1, 2....” A power indicator at 
the top of the screen tells the player 
his wrestler’s strength level which 
can be restored to high power by 
tagging a teammate. 
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CLASSIFIED 


ADVERTISING 


TICKET 
DISPENSERS 
Now Available For 


VIDEO GAMES 


Kits or Components 


! LARRY CAPLAN SIGN CO. 
TOUGH GUY P.O. Box 218 


CUP n’ COIN “<-y Reisterstown, Maryland 21136 
: Our Prices Cannot Be Beat! 
HOLDER sae 
$4, 50 _— me Ila dreight 
Your phone call any en y = 300 LETTERS 


| Monday will give you sven STEEL STAND 


. oo ALL LIGHT 
free cup holder with an : BULBS 


-, 
order for 5 or more. 


Harber Technology 
g4497 772-2053 
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SPRING CLEANING SPECIALS 


Quantities limited — Order Today! 


100.00 DEPOSIT 


A-1 PRODUCTS 919/527-8241 301-833-5941 
333 N. Queen St., Kinston, NC 28501 Without Arrow $285.00 


NEW LASER CLOSEOUTS USED SPECIALS 
NPL Football ....... $2295 Siac Wats. $1295 
Wstror Bell........, 2295 Ms. Pac-Man........ 895 
MAS FE 6. acs. Dab 

KITS © KITS © KITS! 
Mr, Do!s Wild Ride ..$745 Nova 2000 .......... $695 
line Pilot S4........ es CHVOUGS 62 645 


All this plus much, much more! Hundreds of reconditioned used and new games 
in stock. Call for our latest prices and inventory! Free Freight on pre-paid orders! 


Both offices now open on Saturdays 
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Game Exchange/Southeast, Inc. Colorado Game Exchange 
1701-C Spring St. 1537 W. Alameda Ave., Denver, CO 80223 
Smyrna, GA 30080 in Denver 303/777-3500 
in GA 404/435-0802 in CO 800/421-5987 | 
outside GA 800/241-1877 outside CO 800/525-2703 
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LEARN TO REPAIR 


e Video Game Boards 
e Power Supplies 

e And Monitors 

IN YOUR OWN HOME!! 


Our complete Analog and Digital 
Course is taught on ten (10) video 
tapes (approximately 30 hours) 


“100% Satisfaction Guaranteed” 
For More Information, Call: 


800/221-0834 
(in NY State) 212/377-0369 
or write: Electronic Institute 
of Brooklyn 
4801 Avenue N (corner E. 48th St.) 
Brooklyn, NY 11234 


SORT & COUNT 
_.COINS FAST 


LOUISE’S HARNESS SHOP 
Rt. 3, Box 72 
Prattville, AL 36067 


Harnesses prepared for 


ALL VIDEO GAMES 


Prices start at $15.00 


COIN COMPACT REUSABLE 
SORTER COUNTER COIN 
PACKAGER fe wiz PACKS 
NADEX plastic coin equipment and reusable 
coin packs provide today’s best value for small 
volumn coin handling. FREE TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 


NADEX Industries Dept. 84005 
220 Delaware Ave., Buffalo, NY 14202 


Write or Call 


205/365-1841 


MINI-BOY 7 


The Hottest Little Countertop On The Market With 7 Games & An Advertising Mode 


DRAW POKER e SEVEN CARD STUD e@ BACCARAT @ HIGH LOW 
CRAPS e BLACK JACK © DOUBLE UP OR THE NEW FROG RACE 


Our first “ground floor” distributors have reported on their site testing results and this 
is what they say: 
1. Excellent earning power 
2. Proven reliability 
3. High praise on both the graphics (13” color monitor) and cabinet, 
small size and appearance 
4. Technicians and route men like the accessibility of parts and the comprehensive 
manual and schematics 
5. Locations rave about the 88 character advertising mode, that does not require 
a special keyboard 
_ The craps game is superb and it duplicates all the action of a casino table 
_ Ability of player to switch from one game to another for one coin 


“J 


NEW FEATURES 


® California program available 
e New race game available shortly 


Distributorships still available in some areas 


FOR MORE INFORMATION, CONTACT: 


LOU PAVLOFF ASSOCIATES, INC. 
1650 LINDA VISTA DR., SUITE 108 
SAN MARCOS, CA 92069 


NO CREDITS OR REPLAYS 
FOR AMUSEMENT ONLY 61 9/744-6921 
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IF YOU OWN A 


DEFENDER ¢ STARGATE 
JOUST ¢ ROBOTRON 
BERZERK or ZAXXON 


YOU SHOULD CONVERT TO: 


Custom Made Kit 
CHAMPION BASEBALL 


$§9 500. spiere 


ABSOLUTELY FINEST CONVERSION KIT EVER OFFERED! 


NO TOOLS OR SPECIAL SKILLS REQUIRED! 
NO SOLDERING ... CONVERTS IN MINUTES! 


CUSTOM MADE CHAMPION BASEBALL KIT INCLUDES: 
@ Brand new custom made control panel with new joy stick 
new buttons, Champion Baseball overlay custom wired to exactly 
fit your machine .. . 


@ First class wiring harness with pre-‘stuffed” edge connector 
and all plug in (molex) connections . . . 


® Original printed circuit board guaranteed unconditionally for 
oO dave... 


@ New Champion Baseball monitor plexi and new header plexi 
marquee. 


VIDEO WARE, INC. 
Los Angeles 


(213) 225-1337 
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VIDEOGAME TESTER 


FEATURES 


¢ Pocket size 
¢ Suitable for any game, central wiring, harness 


* +5, —5 & 12 V led indicators 
¢ Protection circuit built in 
¢ Provides RGB video output signals 


to verify monitor operation 
¢ Tone output to speaker 
¢ LEDS indicate switch closure 
¢ 6 month warranty 


$149.95 


802-295-5584 
TLX: 701995 


shipping via 
UPS COD 


“TOO many coins 
or tokens to 
count by hand?” 


Cut Counting Time 
70% with Klopp 
Counters & Sorters 


Sort 1000 coins per minute. 
Count/wrap $1,000 
in 20 minutes or less. 
Portable, manual or electric 


rugged, no plastic, made in USA 
Full one-year warranty 


Economically priced 


— Call or write for full details —— 


“Our 53rd Year” 


KLOPP. 


KLOPP LNTERNATIONAL, LNC. 
P.O. Box 708 
Pinellas Park, Florida 33565 
(813)522-9425 
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HEART RATE MONITORS 


$197 “ 


WHY PAY MORE!!! 


| ova Send check or money order to: 
aa" AST VENDING, Box 1251, Corsicana, TX 75110 
Or Call: 214/872-7891 


—— 


FOR SALE 
ae beau Rare and discontinued jukebox and game 
YOU OWN THIS PAYPHONE! BSS parts, new and used. Contact: Chicago M.A.C.H. 3 
ph Eta So a eh ar ize Jukebox, 5040 W. Montrose, Chicago, (Sitdown) 
a oins! ime Oca x 
calls. Expecting programmed long % IL 60641. 312/282-0706 IN GOOD CONDITION 


distance. Guaranteed. $295 


Phoneco, Rt. 2, Box 590, Galesville, ; ESSE ee aN Sate Sooo ot OSE eNO eee ee See 
WI 54630, 608/582-4124 . er .900 TOKENS .05 EACH 
Must take ali 22.000. Call Ken at 
303/848-2578 


205/345-0687 


$SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS$SSSSSSSSSSSSSSS 


PULSE METERI 


tHe CASO MACHINE 


Cash in one the current health craze with the 


new coin operated 
Pulse Meter lelectronic | §§=.i—-3) 
heart rate indicator FREE fa = 


SPECIAL! 


FINANCING 


e Reduced Prices 


e Free Stands Limited Offer f= 


eA 


Wha 


e Cost Only 25¢ To Use eLowlnvestment Ja 
e Adult Market Appeal e Strong R.O.I. oo 
e Easy To Locate e Long Life Cycle 


Manufactured By: 
Tech Vend Marketing @ 6040 Dawson Boulevard @ Suite C-D @ Norcross, GA 30093 @ 1-800-554-4325 7 404 448-9393 


SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS$$SSSSSS95 } 
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Zoom $ Power 


GUARANTEES TO DOUBLE YOUR COLLECTIONS OR YOUR MONEY BACK! 


only $65.00 each 
Quick & Easy 
On-Site Installation 


For more information on how ZOOM POWER doubles collections on any maze game call: 


1 800/641-4645 — 


ZOOM 


POWER 


600 Clover Street, Los Angeles, CA 90031 


213/225-1340 


For Rent 
Lake George, New York. Fully equipped 
arcade with ethnic food bar booths for 
60 people. Phone: A. De Masi, 518/372- 
4609 or 813/996-2843. 


For Sale 
North American Amusement MONEY 
MACHINE. Used one time. Like New. 
$1250.99 Phone: 314/769-3659. 


SSS SSS SSS 


AUCTIONS 


10 A.M. — SATURDAY, MARCH 24 
Texas State Fairgrounds — Creative Arts Bidg. 
Dallas, Texas 


Tapper ® Firefox @ Ice Cold Beer 
Crystal Castles © VS Tennis @© Frogger @ Donkey Kong 
(Please realize the preceding is an incomplete listing.) 
Next Auction - 10 A.M. MARCH 31, Nat'l Guard Armery, Texarcana, AR 
TERMS: Full payment day of auction. Strictly cash, cashiers check, 
personal or company checks only with a current bank letter of guaran- 
tee. No exceptions please. For more information, call: 


501/774-0777 


Auction Conducted By: Mark C. Thomas & Garry Holcomb 
1414 New Boston Rd., Texarcana, AR 75504 
Licensed & Bonded TXE 064-1322 ARS 014-0484 
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(5) video games FOR SALE 
Very, high profit, very little time and 
maintenance involved. $7,000.°° Phone: 
406/222-3071 or 222-6037. 


ARCADE FOR SALE 


Many went under last year. WE 
SURVIVED. Our net was $68,612. 
56. This snack bar and game 
room with jukebox, bill changer, 
and 45 top games is a working 
business that could be made bet- 
ter. The outlook of the industry is 
good. So is this Game Room's, 
located in New Iberia, LA (in a 
strip center). Sale Price 212 times 
net - $171,531.40 (negotiable). 


Send inquiries to: P.O. Box 91883 | 
Lafayette, LA 70509. 
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AUCTIONS CONVERSIONS MADE SIMPLE & FAST! 


@ Cut your conversion kit installation time 
SATURDAY by as much as 75% 


MARCH 31 @ No technical expertise needed. Almost 
& MAY 5 anyone can do it. 


Featuring ... the FREE QUICKIT with purchase of any of our 


SCORES EL TESEr conversion kits! 
disc adult rated 


poker game. 


Only available through: 


200 + games, buy & sell, M.H. ASSOCIATES 


spaces available for new & Fargo, ND 


good used videos, pins, jukes, 


pool tables & vending 1725 N. Ist Ave. 1 800/VID-KITS mND_ 70}/237- 
machines. Fargo, ND 58102 843-5487 ALASKA 4563 
Hwy. 70, 3 Miles E. of ‘Patent Pending CANADA 


Clayton, between Raleigh & 
Goldsboro, NC. 


etioncrie we sng CLASSIFIED ADVERTISING 
919 / 469-2406 PAYS 


FREE REFRESHMENTS DONATED 
BY COORS & PEPSI 


ALPHA - OMEGA SALES 


Send your Boards, Monitors, and Power Supplies to 


Frank “The Crank” — He'll Fix Them Right!! 
(We'll split the freight on all pre-paid orders—minimum $1000) 


Air Hockey @ Chexx @ Video Jukes @ Great Guns @ Spy Hunter @ Space Ace @ Foosball e Crossbow @ King Pin @ Track & Field 
Tapper @ Pole Position 2 @ Pool Tables @ Bill Changers Jukes @ Pins @ Lasers @ 10 Yard Fight @ Tin Star e Tag Team 
Punch Out @ Bally & United Pool Tables ¢ Centuri Darts @ “Closeouts Arrive Daily” 

—Low, Low PRICES on the Hottest Kits— 

Space Ace @ Champion Baseball 2 @ Time Pilot 84’ Up & Down e Tin Star @ Popper @ Dr. Micro ® Major Havoc e@ Millipede 
@ Mr. Do!’s Castle @ Pole Position 2 @ Junior Pac-Man @ Donkey Kong 3 @ Time Pilot @ Mega Zone @ Cloak & Dagger 
Exerion @ Mario Bros. @ Elevator Action @ Intrepid @ Mr. Do!’s Wild Ride @ Nova 2001 @ Mystic Marathon e Blaster 


Greyhound 3 in 1 and 4 in 1 @ Roc ’n Rope ($395) @ Mr. Do!’s Castle rcnd. ($595) 
* NEW .984, .882 & .900 Brass Tokens — 5¢ each * 
LOWEST PRICES ON ALL VIDEO CARD GAME — AMUSEMENT ONLY! 


* Location Ready Specials - All Fully Guaranteed For 30 Days * 


ay PACH & 5755 ors ous sees $ 895 AE DOE 6 oh kk i cen came 5 1095 
Units “th TS soins wean Su een 795 he — iat ih exist p cicwriic Wh ee 1295 
CVI 9c, arg cene io argentine 795 Re Pe, Biie neces vemnees 1095 
OI wines nada cranny beiminich ain 1695 Snaps a re ae ae GAMES $395 
Bo Gl a ae 495 og or ee 1 
Bonkers ania ac. seednegidbane 895 PONG: POM 2's 65x nach eevee, 2795 Bezer k, Defender, Frenzy 
DONO STRY an. oh ih dus wade os 2695 fo ee ee 495 Galaxian, Gorf, Moon Cresta 
Hevalor CHO xs ves ey > cnccunes 1295 Sige ARO ES ONO Reo e Fa ea mH Rew ee Omega Race, Phoenix, Tempest 
ENOTIOEK icon ceed a uie deck See 1095 I ten as eds ee ee . , 
lOUTIEE sac haveneusoesaceare 795 Rowe bill changer 25 mc........ 1895 . Pins as is complete $150 - 175 
Jurdor PAIN on koe ck civwce ne 1495 2 See ee ee: 895 Eight Ball Deluxe.......... call 
Lethe! Tg co et bain anaes 695 Super Pac-Man ................ 695 fo a ee 850 
te a Een 3395 RRO TIIIE beeeietl aindbaicres pameckiaeon 895 SIGAMOCASY x6 bncvicscassenss 895 
ee. er rer ee 1395 7. hn a ee 895 RIE hs ook Fo 5 kkk 395 
PAOIIS BIOS ose i ks i oe ose ck 895 
CALL! We’ve got ’em! 3 Coral Street 
OUR REPUTATION IS Conversion Labor = $100 Edison, NJ 08837 
$OLID GOLD 201/738-1800 
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BUY OUR DRECK! 
Shopped Out Dreck 
Location Ready Fillers 


Defenders ..... $249 RallyX ........ $249 =Red Alert...... $249 
Dazzler. <<... 2490. «Galaxidh,... 3. 249 Lunar Rescue .. 249 
Moon Cresta... 249 Kangaroo...... 249 «Z£axMxXON...5.... 349 
Tron .4-2 2. 349 Sai gale ....ns, 349 Pengo...,..... 349 
Die Duge....... 349 MakeTrax..... 349 «ladyoug....<.. 349 
Joust ....... 5, 449 Robotron...... 449 Popeye ... ... 449 
TUL cscs ye 449 Bagman ....... 449 Super Pac-Man. 449 
Super Zaxxon .. 449 Donkey Junior Kit for Donkey $129 


Family Amusement Corporation 


870 North Vermont Avenue, Los Angeles, California 90029 


Phone: 213/660-8180 


COMPLETE KITS 


$195 $145 $95 
Pac Man (UR) Space Dungeon Rally X (mini) 
Pac Man (mini) Lost Tomb 
Pac Man (CT) Phoenix 
Super Pac Man Galaxian 
Donkey Kong Defender Lil’ Hustler 


Donkey Kong, Jr. Lady Bug 


Junge GbE “REEL G AMUSEMENT CO,ING. 9¢ 7. 


803/ 662-5531 Stargate 


USED P C BOARDS 


BUY e¢ SELL ¢ TRADE 
Hundreds in stock! 
Pac Man Ms. Pac Man Rally X 
Amidar Phoenix Lady Bug 
Frogger Zaxxon Kangaroo 
Tunnel Hunt Donkey Kong Scramble 
Qix Defender Galaxian 


Champion Baseball kits — $595 


(Converts Defender in 15 minutes) 


MANY MORE TO CHOOSE FROM! 
PARTS ¢ SUPPLIES ¢ SPEED-UP KITS 


Y.C. ENGINEERING 


615/793-5669 615/793-9142 


Telex: 53-4623 


CONVERSION 


KITS 
and supplies 


WANTED 
USED PC BOARDS 


CALL FOR QUOTES 


Eldorado Products Ltd. 
14816 Main Street 
Gardena, CA 90248 


213/516-9525 


Northern California's 


VIDEO CONNECTION 


Lowest Prices On: 
Conversion Kits/Boards 
NEW & USED GAMES 
Ms. Pac-Man (ct) $1395 ¢ Galaga (ur) $1295 
Gyruss (ur) $1095 
COMPLETE KITS 
Donkey Kong $ 95 © Donkey Kong Junior $175 
Joust $295 © Popeye $245 (includes power supply) 
KITS INCLUDE: 

PC Board, Header, Control Panel & Front Plex 
BUY e SELL ¢ TRADE 
91 83-5189 


~ 
e eo ka 


WANTED TO BUY 


Williams Digital Alleys 
Aristocrat @ Big Strike @ Omni 
Pompeii © Taurua @ Topaz 
Gottlieb Pinballs 
Amazon Hunt @ Punk ® Rocky 


Q*Bert’s Quest @ Spiderman 
Star Race @ Super Orbit 
Time Line @ Royal Flush 

Any quantity will pick up within 300 mile 
radius. Call Collect: Stan Harris, G & 
Lycoming Sts., Philadelphia, PA 19124. 


215/426-7500 


Sen nae ean Ses en merit iene I rg 
UPGRADE YOUR PAC-MAN OR: MS. 
PAC-MAN! This new conversion gives play- 
ers a choice between the original game andthe 
faster, more challenging EXPERT LEVEL. Guar- 
anteed to increase collections! Game labels and 
instructions included. Five minute instathation. 
Write for free information or send $79 per kit 
to. MBN Electronics Dept. 2, 262 Courtland 


St., Painesville, Ohio 44077. (In Ohio add 5.5% 
sales tax) 
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INFINITY 1 


THE GAME OF A THOUSAND FACES! 
New Games Complete * $595 (F.O.B. Chicago) 
KITS-While they last! — * Plus 84’ Releases * 


Pe Ol eos eee eae $495 (ee $375 
Mr. Do!’s Castle ........ call OU una kus otee howe 375 
Donkey Kong 3......... call POCCme. 3.4... ya 295 
POVOr BOY sinc on bak cus call super Biker o6xccniccc 225 
oe a Sees eae eae call WOMOE AU kk ce uwiendkie 195 
MiGGS COUP 5 sskacewndnes call Fe ee 155 
tte SPO ciccdaedscecaws 595 So: a ers eee 165 


NEWEST PROGRAMMER ON THE MARKET! 


All the latest in technical equipment 
8200 programmer up to 128K 
PROMs Bi-polar & all E PROMs 
plus Computer Equipment 


All Laser Games Available From $1995 


Plus Hundreds More! - Call for Current Prices 


312/280-7610 


HOFFMAN INTERNATIONAL 


600 N. McClurg Ct. Ste. 309, Chicago, IL 60611 
Telex: 280208 Hoffmn. Int. Cgo. 


CLASSIFIEDS 


We Want 
Vour Old Color 
PG BOARDS 


Le) 


For Export 


a 
_ eae 


213/225-1337 


VIDEO WARE, INC. 
600 Clover Street 
Los Angeles, CA 90031 


M - 
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RESULTS! 
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ROUTE CLEARANCE SALE 


IMIS. Pac DIAG 50. ces vs $1150 

a Hels ME 3550 = 
Dragons Lair,.s....<>. 2450 = 
[ee ee oe 575 & 
WOR 6555 4. 450 = 
DAE DG is hack cc enss 475 & 
REO as aww ne os 695 


PAC MAN PLUS KITS MIDWAY 
MANUFACTURED $75.00 
** 30 DAY WARRANTY ** 


B & B VENDING 
1560 Edison St., Dallas, TX 75207 
214/747-0041 


OFFICES IN: Dallas; Midland/Odessa 
Amarillo and El Paso 
SRUAAAALAMAAASEASASNASESAEAASESEOSASTADESESSEDEDDAEEAAOEOSISAREESEEE 


ne eee ae ea eT 

Washington DC Route For Sale 
Videos, pins, cards. 1983 gross $56,000. 
$35,000 firm. H & L Enterprises 703/ 
823-3346. 


WANTED: Pre 1970 pinball machines, 
back glasses, play fields. Call Rob at 216/ 
369-1192. 


WANTED 
Back glass for William’s “Line Drive” 
Baseball. Write: Dixieland Sales, 627 E. 41 
Street, Savannah, GA 31401. 


FOR SALE 


5 in 1 moneymaking 
countertop card games 
Amusement only 
We are the Game-A-Tron distributor! 
For a limited time only we have a low 


price of $1395. 
We can supply your adult game needs! 
Write or call: 


K.A.C. ENTERPRISES 
653 Debra, Greenville, MS 38701 


601/334-3162 « 335-5150 


EO 


—USED— 
PC BOARDS 


e TOP GAMES 
e BEST PRICES 


Call Leslie: 


916/293-0087 


TW a OR UR a OO OO 
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~ COMPUTERIZE YOUR — 


ROUTE OR ARCADE 


only $89.00 


(MI res. add 4%. C.O.D. add $5.00, 
Master Char, Visa accepted) 
Compatible with Commodore 64, 
Apple IT, or I.B.M. 

(Must have disc drive, printer optional) 
FEATURES: 

© Games Listing 
Location Listing 
Collection Report 


Location Data Report 
—Send-$8.% For Copy Of 
Full Documentation— 
Complete Systems: 
Computer & Software - $499.95. 
Dealer- Distributor Inquiries Welcome 


O-DEE’S ENTERPRISES 


33272 Hampshire, Livonia, MI 48154 


313/421-5669 


WANTED 


Namco Shootaways 
Shooting Trainers 
Taylor Manufacturing's 
Mr. Top Guns 


BRUCE AMUSEMENTS CORP. 
532 New Brunswick Ave. 
Fords, NJ 08863 


201/738-7171 


REPLACEMENT 
MARQUEES 


For all current games - $25 
O.E.M. prices available 


E-PROMS 
2764’s - $9.00 each 
9732's - $5.00 each 
SUZO JOYSTICKS 
with micro switches 


$10.00 each 


Power Supplies - KGD - 23 
$40.00 each 

+5V / 6 amp -5V / 1 amp 

+12V / 1 amp 


New Way Video Systems 
21 Langdon Street, Everett, MA 02149 


617/322-2033 


J2 


] 


WE HAVE THE LOWEST PRICES IN AMERICA 
FOR LEGAL PRINTED CIRCUIT BOARDS! 
COMPLETE KIT INCLUDING GRAPHICS! 


TITLE PRIGE FOR L.A. 
Champion Baseball........................ $495 
TEMG FINI ..............-s% 445 
Roc fo0e..ij......... 
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“AND MANY MORE QUALITY KITS AT GREAT PRICES” 
* PC BOARD ONLY 


600 Glover St. 
Los Angeles, CA 90031 


213/225-1337 
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PLAY METER CLASSIFIED ADVERTISING 


Play Meter’s classified ads are sold by word (75¢ per word with a $10.00 minimum) 
or by inch for a display-classified ad ($30.00 per column inch with a | inch mini- 
mum and a 20 inch maximum). Prepayment must accompany ad. You may pay by 
check, money order, Visa or Master Card. Deadline schedules are available upon 
request. Send ad orders and prepayment to: Play Meter Magazine, P.O. Box 24970, 
New Orleans, LA 70184. For more information, contact Karen Gray 504/838-8025. 


Write in or attach ad copy 


Company Name 


Name 

Address a Pe 

iy <I Zip Total Enclosed 
Visa Acct. NG, a2 a Pi a 


Master Card Acct. NO... cn a IN a ies 


Authorized Signature ee 
oe eee ee ee 
PLAY METER, April 15, 1984 
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NEWS BRIEFS ........ 


With the ink barely dry on the contracts it has signed with distributors, Sente Technologies is on 
the marketing block. It is likely that Bally will announce the acquisition of the video game division of 
floundering Pizza Time Theatres. Nolan Bushnell’s first video game company since giving up Atari to 
Warner Communications in 1976 has been stunted by the poor credit status of its parent firm, Pizza 
Time Theatres. Recently, Bushnell resigned as chairman of Pizza Time in light of charges of mis- 
management and after the Sunnyvale firm’s credit had been cut off by its banks. The firm reported it 
would show a fourth quarter loss comparable to that of its third quarter of $3.7 million. 


Bally Distributing has acquired Banner Specialty Company. Banner, established in 1917, has 
headquarters in Jenkintown, Pennsylvania, and offices in Philadelphia and Pittsburg. The acquisition 
brings the number of Bally Distributing offices to 19. 


Luis Alvarez, the Miami police officer who shot and killed 20-year-old Nevell Johnson Jr. in an 
arcade in Miami in 1982, told a jury on March 7 that he shot the youth deliberately. Johnson pulled 
away with a sudden movement, Alvarez said, and appeared to be reaching for a gun. Alvarez’s 
testimony came on the 35th day of his manslaughter trial. 

Johnson's killing sparked three days of rioting in the predominantly black Overtown section of 
Miami. Dade County officials fear there will be more rioting if Alvarez is not convicted, and are 


preparing to keep students at 20 schools overnight at the end of the trial to avoid trouble. (Play Meter, 
March 15, 1983, p. 46-47) 


A new series of data from the U.S. Census Bureau shows Atlantic City has the highest crime rate 
in the nation, a distinction it earned along with its fame as a haven for gamblers. New Jersey residents 


originally opened their arms to gambling interests because they believed the revenues the state would 
receive would improve the quality of their lives. 


Following the lead of Marshfield, Massachusetts, the town that won state Supreme Court 
approval for its outright ban of coin-operated video games, Chagrin Falls, Ohio, forced tavern 
proprietors to remove all of the town’s six games, declaring the operation of coin-op amusements a 
crime. 

“Again the small businessman is hurt because of fear, panic, and hypocrisy by small town 


officials,’ Melvin Pearlman of the Ohio Music and Amusement Association told the Cleveland Plain 
Dealer. 
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AMUSEMENT 
SHOWCASE 
INTERNATIONAL 


tO 
cy everyone! 


and we mean 


everyone! {TT 


For making ASI/84 an outstanding 
success in every way! 


FORGET THE FIRST TIME EFFORT... 
measure it by any standard and it still 
comes out a WINNER! 


For Exhibitors, Distributors, Operators and all other attendees the 
show exceeded even the most optimistic expectations. 


The Amusement Game Manufacturers Association, 

the Amusement & Vending Machine Distributors Association 
and Show Management wish to express their sincerest 
gratitude to all those who made it possible for this 

exciting new marketplace to make such an impressive 

and memorable debut! 


We also want to extend congratulations to 
the following “special” ASI winners: 


VIDEO GAME WINNERS 


Game Plan Sharpshootfer I/ Pinball 
Gregory S. Baker, Coyote Amusements 
Nick A. Alleruzzo, Play It Again, Inc. 


Digital Controls Little Casino Il Tabletop 
Pamela Fischer, Foto’s Copies, Inc. 
Francois A. Ramey, AA Ramey Co. 


Atari Crystal Castle Upright 
David Belghle, JBB Corp. 
Jeffrey Neumann, Play If Again Video 


Exidy, Inc. Fax Il Elegante 
M. Paisley, M&M Vending 
George Pappas, D. C. Amusement 


Taito America Exerion Kit 
Jack Zuckerman, Games People Play 


HAWAII TOUR WINNER 


Two free round trip airline tickets to Hawaii 
Isabel Birdsall, Scandia Sports, Inc. 


Taito America Elevator Action Kit 
Dennis R. Atkinson, Memory Lane Arcade 


Bally Goldball Pinball 
James Pittro, Wood County Amusements 
Bally Discs/of Tron Environmental Cabinet 
Nance Panzke, Hi-Fi Music Co. 


Stern Electronics Great Guns Upright 
Dorothy Ableman, Instrumentation Services, Inc. 


Stern Electronics Goal to Go Upright 
Mark Carter, Micro Electronics Service 
Centuri Track & Field Upright 
Jermy Johnson, H.A. Franz 


Centuri Circus Charlie Upright 
Derek Bilcliffe, Western Automatic Amusements 


SHOW PACKAGE WINNER 


Transportation to show, hotel accommodations, 
and show and seminar admission 
Roger Schimm, Video Vend, Inc. 


GRAND PRIZE WINNER 


1984 Chrysler LeBaron Town & Country Convertible 
Curtis Zimmerman, Schaumburg, IL 


x AS! Grand Prize winner Curtis Zimmerman 
(center) is presented with the keys to a brand 
4 new Chrysler LeBaron by Glenn Braswell (left), 
executive director of AGMA, and Joe Robbins, 
president of AGMA. 


You can be a winner, too! 


Plan now fo attend the 1985 edition of the 
AMUSEMENT SHOWCASE INTERNATIONAL, 
the coin-operated amusement industry’s premier marketplace! 


1985 Amusement Showcase International 
March 1-3 « Expocenter/Downtown Chicago 
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COUNTERCADE also has the built-in 


hange Games In 20 capacity to use a laser disc game system 
inutes With New Adult flexibilite COUNTERCADE naar be the last 
Video Game System. piece of countertop equipment you'll ever 
COUNTERCADE is a state-of-the-art ee oe ene el DSS 


less than other countertop machines, has a 
countertop cabinet. It accepts interchange- AEG custenl haee and a loanoh fullecalor 
able software so you can change games 


iheout elmsetas exbinets monitor. Its high-impact plastic cabinet is 
withou 


N ames. called (fame Basins. Hi waterproof. All readings and most 
into the COUNTERC ADE body. Mo Se flem maintenance can be done without ever 
ing th hine. 
plug-in components make installing Game ae) SS TES 
Brains easy. Each Game Brains comes with EC 


a new switchplate. »> 
DIGITAL CONTROLS 


Digital Controls, Inc. ¢ 5555 Oakbrook Parkway ® Norcross, Ga. 30093 


Variety Of Topics Makes 
FAX An Intelligent Choice. 


The FAX trivia game, licensed from 
Exidy, Inc., is generating hundreds of 
dollars a week in test locations. With 3,700 
questions, four categories, and three skill 
levels, the FAX Game Brains provides a 
never-ending challenge for players. As 
Exidy releases new sets of questions for 
FAX, Digital Controls will make them 
available tor COUNTERCADE. 
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Follow Through With 


PRO SPORTS: Bowling, 
Tennis And Golf. 


The PRO SPORTS Game Brains has 
three games licensed from Data East, Inc. 
— the winning Pro Bowling, plus Pro 
Tennis and Pro Golf. Adults enjoy playing 
these three familiar, popular games. PRO 
SPORTS has exciting graphics and sound 
effects. The action is on the screen, not on 
the switchplate, to provide stimulating 
visual entertainment. 


Mr. Do returns with an all new adventure... . 
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the company who brings you “hit ki 


800— 538-7548 ¢ TLX: 172 247 


408— 727-4591 ¢ Toll Free Service 


» CA 95050 « Telephone 


3250 Victor. Street ¢ Santa Clara 


©1983 Universai USA, inc. 


